KEMEPOBCKWI I'OCYJAPCTBEHHBIN YHUBEPCUTET
WHCTUTYT (BUITONOTHH, HHOCTPAHHBIX S3BIKOB M MEMaKOMMYHHMKAIIMH

WucTiTyT = "\,"-‘

N \
N

(E

(8| Mz
‘ / £ .

Pabouasi nporpaMma IMCUHIIHHBI

Jlenoeoit unocmpanHbiil A3bIK

(Haue Gucijurimel (Wo0yIs)

HanpasneHnue noAroToBku
44.04.01 Ileoazozuueckoe obpazosanue

(wudp, nazeanue nanpasneHus)

HamnparneHHocTh (MpoG#ITs) MOATOTOBKH
IIpenooasanue pycckoz2o A3vlKa u 1umepamypol
6 00pa306aMmenbHbIX OP2AHUSAUUAX

ypOBEHb 00pa30BaHuUs
MarucTparypa

®opma oOyueHus
Ounas

(ouran, 3a0uHaR, OHO-3a0UHAR U OP.)

Kemeposo 2018




PaGouas mporpaMma IMCHUIUIMHBI YTBEPK/I€HA HA 3aCEaHUN METOUYECKON
komuccun MOUSAM 21 despanst 2018 (mporoxosn Ne4)

PaGouas nporpaMma AMCHHUIIMHBI YTBEPK/ICHA HA 3aCEaHUN Y UEHOTO COBETa
NOUAM 26 depansa 2018 (mpoTokoi Ne§)



COJIEPKAHUE

1. Ilepedenp MIaHUPYEMBIX PE3yJIbTATOB O0YUYSHHS MO JUCHUIUIMHE (MOJIYJIIO),
COOTHECEHHBIX C MJIAHUPYEMbBIMH Pe3yIbTaTaMU OCBOEHHUS 00pa30BaTEIbHON MPOTPAMMBI .............. 3
2. Mecto quctumuinHbl B CTPYKTYPE OOIL MarUCTPATYPBL.....ccvvivieiiiiiiie e 4
3. O6beM OUCHUIUIMHBI (MOJYJIs1) B 3a4ETHBIX €UHHIIAX C YKa3aHHEM KOJMYeCTBa
aKaJeMUYECKHUX YacOB, BBIJCIICHHBIX HA KOHTAKTHYIO pa0oTy 00ydaromuxcs ¢
npenogaBarenieM (1o BUAaM 3aHATHI ) U Ha CAMOCTOSITEIIBHYIO PA0OTY O0YUAIOIIUXCS ..eevvvverrvveenene 4
3.1. O0BEM TUCIUTUTMHBI (MOIYJISI) TIO BUAAM YUEOHBIX 3QHATHH (B YACAX) ..uvvevrrarveerireaeeesieeanens 4
4. ConepxaHue JUCIUTUTMHBI (MOIYIIS), CTPYKTYPUPOBAHHOE IO TeMaM (paszesam) ¢
yKa3aHWeM OTBEJICHHOTO Ha HUX KOJIUYECTBA aKaJ[EMUIECKIX YacOB U BUIOB YUEOHBIX

.3 17 1 (TSR PR PP TPRURRPPRTIS 4
4.1. Paznenbl TUCHUIUTMHBL (MOZYJIST) M TPYAOEMKOCTb IO BUJaM y4eOHBIX 3aHATHH (B

AKATIEMITUECKIX TACAX ).vuvtvtessresassresssssnsssssesanssessassessnssessnssessssssssssssssseesssssssssseessssessssssssnsssesnsseesnssessnsees 4
4.2 Conep:kaHue IUCIUILIMHBI (MOYJIS ), CTPYKTYPUPOBAHHOE MO TEMaM (Pa3JeNaM)................ 5)
5. [lepedyeHn yueOHO-METOIMYECKOTO 00ECTICUCHHUSI ITIs1 CAMOCTOSITEIbHON PabOThI

OOYYAIOTIUXCS IO JUCIIUTIITITHE (MOJTYITED) ..uvveureestreasseessesasseessseansessssesnseesssessesssssansessssesnsesssnesnsessnens 8
6. DOH/1 OLIEHOYHBIX CPEACTB ISl TPOBEACHUS TPOMEKYTOUHOM aTTeCTAllUN

00YJAIOUTUXCS TIO TACTIUTLTAHE (MOJTYITEO) 1.uvvteistreesstressssresssseesssseesssseeessseessssesssssesssssesssssessnsnsssnsesssnes 19
6.1 ITacriopt hoHAA OIICHOYHBIX CPEACTB MO AUCHUTITHHE (MOJIYITEO)....vieuveeereaseessineaeeessneaneeenes 19
6.2 TUMOBBIE KOHTPOJIBHBIEC 3aTAHUS U UHBIC MATCPHUAIIBI ...eeeevvveeesirieeessnsreeeessnsnneessnnsneeessnnes 24

6.3 Meronnyeckue MaTepuabl, ONPeIEISIIOIIME TPOLEyPhl OLICHUBaHWS 3HAHUI,
YMEHH, HaBBIKOB U (MJIHM) OTIbITA IE€ATEIbHOCTH, XapaKTepU3YIOLIUE 3Tabl POPMUPOBAHUS

) (SN 15108040 TR 36
7. [lepeyeHb OCHOBHOM U JOTIOJHUTEIBLHON YICOHOU TUTEPATYPHI, HEOOXOAMMOM ISt

OCBOCHUS JUCITUTITTITHBL (MOJTYJTIS) «tteutteeanttieatteesiseesasseessssesssseesssseeessseeeasseeeasseeeasseesasbeeenneesneeesnneeanns 39
a) OCHOBHAS YUCOHAS JTTEPATYPA: 1 uvveeerrrressresssresssressssseessssesssseessssesssssssssssessssssessssessnsessnsseesnes 39
0) JOTIOTHUTEIBHAS YUCOHAS JIUTCPATYPA: 1.veuveeurereereasriaseesseassesseessesssesseessesssesseessesssesseessesssessens 39
8. [lepeuenn pecypcoB HHGOPMAIIMOHHO-TEIICKOMMYHUKAaIMOHHOM ceTn "MHTepHeT"

(manee - cetp "MHTepHET"), HEOOXOAMMBIX JJIS1 OCBOCHUS IUCIUILTHHBI (MOIIYIIS) ™ ..o 39
9. Meroanveckue yKazaHus I 00yJaromuXcsl 0 OCBOSHUIO TUCIUTUTHHBI (MOIIYIIA) ............ 40

10. Ilepeuenp nH(GOPMAIIMOHHBIX TEXHOJIOTHH, UCTIONB3YEMBIX TP OCYIIECTBICHUU
00pa3zoBaTenbHOIO MpoIiecca Mo JUCHUTIIHHE (MOIYIIIO), BKIIOYas IEPEUYCHb MPOrPaMMHOTO

obecrnieueHns ¥ HHHOPMAITMOHHBIX CIIPABOYHBIX CHCTEM (TIPU HEOOXOIUMOCTH) ..vvvvveenereaneeereeeanees 45
11. Onucanne MatepruagIbHO-TEXHUUECKOU 0a3bl, HEOOXOAUMOM ISl OCYIIECTBICHHS

00pa30BaTENLHOTO MPOIIECCA MO TUCITUTUTHHE (MOJTYITEO) ...uvvieuteeireasteesineaseessreassesssneenseessneassesssnesnnes 47
12. VIHBIE CBEACHUS M (MITH) MATCPHAIIB .. eeuvveeestreesstreessseesssssesssseeessseesssseessssesssssessssnsssnsssesnsnessnns 47
12.1. TlepeueHb 0Opa3oBaTENbHBIX TEXHOJIOTHIA, HCIIOJIB3YEMBIX TP OCYILIECTBICHUH

00pa3oBaTeNbHOTO MPOIECCA TIO TUCIUATIITAHE (MOJTYITEO) +euvveeisreeessreeessseesssseessssessssseessssessnsnessnseeesnes 47



1. Ilepevyens mIaHUPYEeMBbIX Pe3yJbTATOB 00y4eHHUs M0 TUCHHILIMHE (MOAYJII0),
COOTHECEHHBIX C IVIAHMPYEMbIMH Pe3yJIbTATAMHU OCBOCHHUSI 00Pa30BaTeIbHOM
NPOrpaMMsl

B pesynprate ocBoenus OOIl maructparypsl 00ydaromuiics AOKEH OBIAIETh
CIEIYIOMUMU pe3ybTaTaMu OOYYCHHS TO AWCIUIUINHE «JlemoBOW HMHOCTpaHHBIN
S3BIK»

Koowt Pe3yabTarsl ocBoenuss OOII IlepedyeHb MIaHUPyeMbIX
Komnemeny Cooepircanue KomnemeHnyuii pe3yJabTaToB 00y4eHHs Mo
uu AUCHUILINHE
3HATH:
- UHOCTpPAHHBIN SI3BIK B 00bEMe,
HEOOXOAUMOM  JJISi  peIIeHUs
TOTOBHOCTb OCYIIECTBIISTh
po¢eCCHOHANIBHBIX 3a]1a4;
npodeccroHalbHYIO METh:
KOMMYHHKAllMI0 B YCTHOH H 4 )
MUCbMEHHOM (hopMax Ha PycCKOM T
OIlK-1 P Py po¢eCCUOHATEHYIO
U WHOCTPAHHOM  sI3bIKaxX IS
JTUTEpaTypy;

pelieHus 3a1a4

. BJIAJICTh:

npogeccuoHaTbHON .
-HaBBIKAMH JIeJIOBOM

NesITeNIbHOCTH, . o
MUCBMEHHOW W YCTHOH pedH,
HaBbIKaMU myOIM4HON u
Hay4HOU PEUH.
3HaTh:

['oTOBHOCTH B3aMMOICICTBOBATH C - O0COOCHHOCTH WHOKYJIBTYPHOUH

y4acTHUKaMH  00pa3oBaTEIbHOTO Cpenpl;

mpotecca U COLIMaIbHBIMU YMETb:

OTIK-3 napTHepamH, PYKOBOJUTH - BecTH YycTHyl0 Oecemxy 1O
KOJIICKTHBOM, TOJICPAHTHO npobieMaM TpodecCHOHATHHON
BOCIIPUHHUMAS CollMabHbIE, JeSITeNIbHOCTH,
STHOKOH(eccuoHalbHbIE u Bnagers
KYJIbTYPHBIE Pa3IAYIHs -  HaBelKaMH  OOIICHUS B

WHOKYJIbTYPHOU cpenie

2. MecTo mucumiuiebl B cTpykrype OOII marucrparypsl

JucrunmHa «J{emoBoit MHOCTPAHHBIHN S3BIK» OTHOCUTCS K 0a30BOit wacTu OJ0Ka
1 Juctmrumnel. [{ns M3ydeHus NUCIMIUIMHBI HEOOXOIAMMBI 3HAHUS, YMECHHS U
HABBIKH, TOJY4YEHHBIE CTYJCHTAMHU B TIPOIIECCE M3YUCHUSI MHOCTPAHHOTO SI3bIKA B
nporpaMmmax OakajgaBpuara (CrenHaInuTeTa).

JucuurmivHa uzydaercs Ha 1 kypce B 1 u 2 cemecTpax.

3. O0beM TMCHUIIHHBI (MOAYJIS) B 3a4€THBIX eIMHUILIAX ¢ YKa3aHHEM
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KOJIMYEeCTBA AKAeMUYeCKHUX YaCOB, BbI/IeJIEHHBIX HA KOHTAKTHYI0 padoTy
o0y4yawimuxcs ¢ npenoaasaresieM (10 BUIAAM 3aHATHII) U HA

CAMOCTOAITEJIbHYIO padoTy 00y4aromuxcs

O6mast Tpya10eMKOCTh (00BhEM) TUCHHUIUIMHBI (MOAYJISI) COCTaBisieT 4 3a4eTHBIX

equnuil (3ET), 144 akagemuueckux yaca.

3.1. O6vém oucyunaunvl (Mo0Oya) no eudam y4edOHvIX 3auamuil (¢ uacax)

O0BLEM TUCHUILTUHBI

Bcero uacos

U1 OYHOH

bopmbI
o0yJeHus

U1 3a04HOH
(ouHo-
3204YHOM)
bopmbl
oOy4eHus

OO01mast Tpy10€MKOCTh JUCITUTIITUHBI

144 (4 3ET)

KonTaktHas pabota o0yJaromuxcs C
npenoaBaresieM (10 BUAaM YISOHBIX 3aHATHIN)
B T.4. B UHTEPAKTUBHOU opme - 4 yaca

42

AynurtopHast paborta (Bcero):

B T. YHCJIC:

Jlexonn

CCMI/IHapBI, MMPAKTHYCCKUC 3aHATUA

[IpakTMKyMBI

JlaGopatopHbie pabOThI

42

Bueayauropnas padora (Bcero):

B Tom wuwmcne, uHauBHAyalbHas paboTa
00yYaroIIMXCs C MPErnoiaBaTesIeM:

KypcoBoe nmpoekTnpoBanue

['pynmosas, VHJABUIYyAJIbHAS
KOHCYJbTallUsi Y UWHBIE BUABl Yy4eOHOIl
NEATEIIBHOCTH, IpeaycMaTpUBAIOIINE
IPYNIOBYI0 WM HWHAMBUAYAIbHYIO paboTy
o0yyarLuxcsl ¢ IpernoaaBaTesieM

TBopueckas padota (3cce)

CamocTosiTenbHast pabota o0ydaronmxcs (Bcero)

66

Bun npomexxyTodHO# arTecTanuu 00ydaromierocs
(hx3ameHn)

36




4. Conep:xaHue TMCHUIIMHBI (MOYJIs1), CTPYKTYPHPOBAHHOE 110 TeMaM
(pa3nesam) ¢ yka3aHueM OTBEJICHHOI0 HA HUX KOJIMYECTBA AKAJAeMHUYEeCKUX
YacoB M BU/A0B YUeOHBIX 3aHATHIA

4.1. Pazoenvt Oucuyuniaunsvt (Mo0y/sa) u mpyooemKkoCcms no eU0am y4eonvlx

3anamuil (6 aKkademuuecKux 4acax)

U1 OYHOM (POPMBI 00YUEHUs

Ne
n/n

Paznen

JMUCIUILIHHBI

O0mast TPyA0EMKOCTH
(wacax)

Buabl yueOHBIX 3aHATHH,
BKJIIOYASI CAMOCTOAATEIbHYIO
paboTty o0yuarommxcs u
TPYA0EMKOCTh
(B yacax)

ay/IuTOPHBIE caMoCTOSATENb
y4eOHbIe 3aHATHUS Has padoTa

o
]
[«
H
=]

qya HXCH
JICKITUH CeMHMHAapBbI, 06y tom ¢

NpPaKTHYEeCKue
SaHATHUA

®opMbI TEKYLIETO
KOHTPOJIfl YCIIeBA€eMOCTH

Management

SN
SN

10 34

becena, urenne u nepeBon
TEKCTa, JIEKCUYECKUe
yIpaXHEHHUS,
aynIupoBaHue, oO0CyXKIeHUE
case studies, poieBas urpa,
KOHTpPOJIbHAs paboTa

Production
Marketing

and

31

10 21

becena, urenne u nepeson
TEKCTa, JIEKCUYECKUe
yIpaXHEHHUS,
ayupoBaHue, oO0CyXKICHUE
case studies, posieas urpa,
KOHTpPOJIbHAs paboTa

Finance

31

10 21

becena, urenune u nepeBon
TEKCTa, JIEKCUYECKUe
yIpaXHEHHUS,
aynupoBaHue, oO0CyXKIeHUE
case studies, poieBas urpa,
KOHTpPOJIbHAs paboTa

Economics

38

12 26

becena, urenne u nepeBon
TEKCTa, JIEKCUYEeCKUe
yIpaXHEHHUS,
aynupoBaHue, o0CyXKIeHUE
case studies, poieBas urpa,
KOHTpPOJIbHAs paboTa

Dk3aMeH 36

Htoro

144

14 66

4.2 Cooepotcanue oucuyuniaunst (Mo0y/is), CMPYKmypupo8annoe no memam

(pazoenam)
No HaumeHoBaHHne
I /;1 pasnena Conep:xanue
JTACHHUILIHHBI




Ne
n/n

HaunmenoBanue
pasnena
JTUCIHIIIHHBI

Conep:xxanue

Temur I’lpCleu'-l€CKMX/C€MuHClpCKMX 3anAMUU

Management

The three sectors of the economy: the economic infrastructure; the
primary sector; the secondary sector; the tertiary sector;
manufacturing and services.

Management: management — an art or a science; management styles;
what makes a good manager; case study from the retail sector.
Company structure: different ways of organising companies;
describing company structure; competition and communication; big
and small companies.

Work and motivation: work and responsibility; career drivers;
satisfiers and motivators; motivating staff; case study on motivation.
Recruitment: filling a vacancy; job applications; a curriculum
vitae/resume; women in management.

Labour relations: labour unions; industrial relations; case study (the
printer’s union).

Efficiency and Employment: labour market flexibility; job security;
economic change and employment.

Production and
Marketing

Production: production decisions; just-in-time production; quality
management; role play on recalling a product.

Products: product policy; brand names; customer loyalty; developing
a new product; case study on vending machines.

Marketing: defining marketing; the centrality of marketing; market
research; marketing mix (four Ps).

Advertising: ways of advertising and their effect; radio commercials;
scripting a radio commercial.

Promotional tools: promoting a new product; promotional strategies
and tools and their effect; case study (Fresh Fries).

Yacrtu peun:
MectronmMmeHnue,
CYILIECTBUTENIBHOE,
npujaraTeabHoe,
HapCUIuc, riaroJji

The system of parts of speech English. Pronouns, types, case,
number. Adjectives, formation, types, order, degrees. Pronouns,
formation, types, degrees. Verbs, their properties in general. Subject
+ predicate. VVoice. Tense and aspect. Formation and usage.

Finance

Accounting and financial statements: types of accounting;
company accounts; financial statements; case study (Nokia).
Banking: personal banking; the banking industry; types of banks;
getting a loan.

Stocks and shares: issuing stocks and shares; stock markets; ethical
investments.

Market structure and competition: market leaders, challengers and
followers; competition.

Takeovers, mergers and buyouts: mergers and acquisitions;
buyouts; the VVodafone/Mannesmann takeover.

Economics

Business ethics: the social responsibility of business; ethics and the
law.

The role of government: two views of the role of government;
government and industry.

Central banking, money and taxation: types of taxes; for and
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HauMmeHoBaHHne
pasnena Conep:xxanue
JTACHHUILTHHBI

Ne
n/n

against taxation.

Exchange rates: from fixed to floating exchange rates; floating
exchange rates versus a common currency.

The business cycle: what causes the business cycle; economic theory
and the business cycle.

International trade: the growth of international trade; free trade and
unemployment; the banana wars.

Economics and ecology: ecology and the individual consumer;
measuring co-efficiency; pollution and market solutions.
Information technology and electronic commerce: the dangers of
information technology; e-commerce; the Palmtop Shop

Pasuble BUIBI Coordinate and subordinate sentences, types of clauses, connectors.
NPUIATOYHBIX Conjunctions, prepositions, their types and use. Participle 1 and 2.
PEIOKEHUH, Gerund, ways of translation. Infinitive. Comparative usage of gerund
CITy’KeOHBIC YacTH and infinitive after certain verbs

peun. [Ipuyacrus.

I'epynamii.

WNnpunnTHB.

5. IlepeyeHnb y4eOHO-METOANYECKOTO O0eceYeHusl ISl CAMOCTOATEILHOM
padoThI 00y4YAOIIUXCS MO JUCHUILIMHE (MOTYJIIO)

Buabl camocTosiTe IbHOM padoThI CTYIEHTOB:

1. KoncnektupoBaHue.

2. Urenwne u nepeBoj] TEKCTOB / CTaTel 0OMIEHAYYHOTO U MPOoheCCHOHATBHO-
OPHUEHTUPOBAHHOT'O XapaKkTepa.

3. M3yyeHue cupaBOYHOH JIUTEPATYPHI.

4. PoneBble Urpsbl, UCKyccuH, case-study, meperoBopbl, MHTEPBBIO.

5. BbInosiHeHHE 3a1aHKI TOMCKOBO-UCCIIEI0BATENLCKOTO Xapakrepa (MpOoeKTOB)
1o npo¢eCcCHOHANIbHO OPUEHTUPOBAHHOMN TEMaTHKE.

6. BplnonHeHre MMCbMEHHBIX KOHTPOJIBHBIX Pa0d0T, COCTABJICHUE JIEJIOBBIX MTUCEM
7. BbINOJTHEHUE 3aIaHUI IO TPAaMMAaTHKE.

JIist ”HIUBUAYATLHOW M CAMOCTOSITEILHOM pabOTHI CTYICHTaM MPEJIaraloTCs
BOIIPOCHI W 3aJIaHMsl, COJIEpKAIIUecs B COOTBETCTBYIOIIMX paslieiiaX yu4eOHUKOB
MacKenzie, lan. «English for Business Studies» m Robbins, Sue «Business
Vocabulary in Practice». Drto yiekcuueckue ynpaXHEHUsI, TEKCThl U 3aJlaHUs Ha
MTOHMMAHHUE UX COJIEPIKAHHUSI, BOIIPOCHI [0 COOTBETCTBYIOIIUM T€MaM, KPOCCBOPBI,
nucbMeHHble 3ananus. [Ipuw u3ydyeHuM IUCHUIUIMHBL «Jl€TOBOW WMHOCTpPAHHBIN
A3bIK» CTYJCHTaM PEKOMEHIYETCS YETKO CJIEJ0BAaTh TEMaTUYECKOMY IIJIaHy,
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npeactaBieHHoMy B Copaepxanuu nucuuiuinHbel (Pazmen 4.2) nns coxpaHeHus
JIOTUYECKON  TOCJIEeIOBAaTeIbHOCTH  pa3fenoB Kypca. He pexoMeHnmyercs
MEPEXO/IUTH K CIAEAYIOEMY MOIYJIIO Kypca, HE U3YYUB HPEIbITYIIHIA.

B cBa3u ¢ Tem, 4TO riaBHAas LENb Kypca COCTOMT B PAa3BUTHUU HABBIKOB
YCTHOrO OOIIEHHS Ha aHMJIMMCKOM fA3BIKE B pPaMKax OCHOBHBIX MpoOiieM
PKOHOMHUKA U Ou3HEeca, OOCYKJaeMbIX B COBPEMEHHOM MHpE, CTYyJIEHTaM
HACTOATEJIBHO PEKOMEHAYETCSI CBOEBPEMEHHO W OTBETCTBEHHO BBINIOIHATH
COOTBETCTBYIOIINE 33JaHUsI, MOCTOSHHO pACIIUPATH CBOW CIOBapHBIN 3armac B
paMKax U3y4yaeMOWl TEMAaTHUKH, aKTUBHO TMOJb30BaThCS  TOJKOBBIMU U
CIeIUaIbHBIMU CIIOBAPSIMHU, BECTH CBOM COOCTBEHHBIN CIIOBAPh JIEJTOBOM JICKCUKH.

s caMOCTOSITENIbHOTO KOHTPOJSI CTENEHUW YCBOCHHSI MaTepuana CileayeT
ucnojp30Bath yueOHuKH  Robbins, Sue. Business Vocabulary in Practice u
Mbckann B. Kniouegvie cnosa 6 6usnece, KOTOPbIE COMPOBOXKAAIOTCA KIOYaMHU K
YIPaXKHEHUSIM.

Collins Cobuild, 142c. Y4yeOuuk npeaHasHaueH JUIs JIHUIl U3yYAIOMIUX J1ET0BOM
aHIVIMMCKUM Ha IPOJABUHYTOM ypoBHE. [loaua nekcnueckoro Marepuaa ¢
00BSICHEHHEM U MTPUMEPAMU YEPEAYETCS C YIPAKHEHUSIMHU.

Jlexcuka pa3ourta Ha 14 riaB 3a TEMAaTUYECKUM MPUHITATIOM.

The Changing World.

Business and Businesses.

Global Trading.

Sustainable Development.

Production.

Sales.

Business Performance.

Finance.

Marketing.

Increasing Sales.

Customer Service,

Services.

Managers.

Employees.

I[J'I}I CaMOCTOATENLHOU pa6OTI>I CTYACHTOB MOXCT TaKXKXC HCII0Jb30BATbCA
npenojaBaTelbCcKuii 00pa3oBaTeIbHBIN 0JIOT, HA KOTOPOM Pa3MEIIAIOTCS U TOCTOSIHHO
OOHOBJISIIOTCST MaTepHayibl IS BHEAyJIUTOPHON paldOThl MO TpaMMaTHKE, JEIOBOU
JIEKCUKE U TEpenucKe, MepeBoy Mpo(ecCHOHANIbHO OPHUEHTUPOBAHHBIX TEKCTOB —
http://ludmilakonyaeva.blogspot.com/,
http://ludmilakonyaeva.blogspot.ru/search/label/writing

9
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IIpumepHbIe 00pa3ubl 3a1aHUI:

- poJieBasi urpa:

() Work in pairs. Role play these telephone calls.
Use phrases from the Useful Language box above.

1 A buyer from the Italian 2 A Personnel Manager calls the
engineering firm Donatelli SpA Reception Manager of the
calls the Production Manager Belvedere Hotel to arrange
of Rod Engineering Ltd about a accommodation for a Swedish
recent order. Rod Engineering visitor.

have sent the wrong parts.

Buyer from Donatelli turn to page 150. Personnel Manager turn to page 157.
Production Manager turn to page 152. Reception Manager turn to page 155.
Read your role cards then make the call. Read your role cards then make the call.

- AUCKYyccHus 0e3 NMpeIBAPUTEIbHOM MOATOTOBKH:

Good and bad
advertisements

0 What makes a good advertisement? Use some of the words below.

clever interesting funny inspiring  eye-catching
powerful — humorous  shocking informative  sexy

e Do you think that the advertising practices described below are acceptable?

Are there any other types of advertisement that you find offensive?
1 Using children in advertisements

2 Using nudity in advertisements

3 Promoting alcoholon TV

4 Comparing your products to your competitors’ products

5 Animage flashed onto a screen very quickly so that people are affected
without noticing it (subliminal advertising)

Which of the following statements do you agree with?
1 People remember advertisements not products.

2 Advertising raises prices.

3 Advertising has a bad influence on children.

- IMCbMECHHBIC 3a/IaHHUA:

10



Write a short letter of complaint to an airline about an incident (true or
invented) that occurred on a flight. Use at least four of the words above.

- HIOATOTOBJICHHAA NUCKYCCHUA:

Three promotions
XN veponaias

The famous fast food company, McDonald’s,
launched Campaign 55 to help it compete
against rivals like Burger King and Wendy's.
They had a six-week promotion costing $320
million. McDonald’s offered a Big Mac (a
type of hamburger) for 55 cents instead of
$1.90. When customers were at the cash
register, they found that they had to buy
french fries and a drink at the full price to
get the cheap burger.

Read the three case studies below.
Then discuss the questions that follow each one.

B Why do you think this prometion was unpopular with McDonald’s customers?
B How do you think McDonald’s dealt with the situation?

mrish Tourist Board \

1 2

3

oL

d

rotion rules allowed customers to save |

points by collecting labels from Pe
em directly for 10 cents each. The

laim the jet. A business studen
ends to take Pepsi Cola to court r
because he thinks they shoulc

What prize do you think John Leonard is claiming
from Pepsi Cola?

What did he do to claim the prize?

Why do you think Pepsi Cola have described his
claim as frivelous (not serious)?

The Irish Tourist Board used to have the shamrock (see
picture) as its symbol®'. Recently it spent £100,000
developing a new logo to attract tourists to Ireland?.
The logo showed two people with their arms
outstretched in welcome. A tiny shamrock can be seen
between the two bodies.

The new logo was part of a campaign to promote
Ireland as a modern country offering good food and
company. It was put on all the Tourist Board's
promotional material. The television and advertising
campaign included music by the well-known group The
Cranberries and showed pictures of a romantic, fun-
loving Ireland. It was very successful abroad. Tourism
increased by 14% in four months.

Unfortunately the Irish people didn’t like the new
logo. The Minister of Tourism ordered the Tourist Board
to get rid of the logo and bring back the shamrock — or
something similar?,

B Why do you think the Irish people disliked the
logo so much?

B \Was the Minister right to get rid of the logo?
®m \Which logo do you prefer?

- yueOHbIi pumep (case study):
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Background S

The Kim Guitar Company (KGC) in Seoul. South
Korea, makes electric guitars for Japanese |
manufacturers and distributors in Europe and the
US. It creates its own branded products but also
makes guitars to distributors’ specifications.

A major US distributor, Ashbury Guitars, has
contacted KGC about marketing a range of guitars
under its own brand name for the Californian
market. Ashbury Guitars is a well-established
company with an up-market image. It has had no
previous dealings with KGC. Ashbury’s owner,
Richard Grant, plans to put three models on the

market: the Ashbury SG1000 (the most expensive —
model), the SGH00 and the SG200. The body of the A

guitars will have an experimental shape as well as oz
advanced technical features. Ashbury’s guitars will ' B
appeal 1o any musician who wants an instrument with - |

a distinctive sound and exotic appearance,
It is now early January. KGC has agreed to
manufacture the guitars for Ashbury, even though it
is a very busy time of the year for them. The two m
companies have had some initial correspondence by
fax and now a face-to-face meeting is required.
Several points of the contract need to be m
negotiated. KGC's owner, David Kim has flown to .
San Francisco to meet Richard Grant. At the
meeting, the Marketing Director of each
company will be present. The purpose of the
meeting is to make a deal acceptable to both
sides, and which could be the basis for a long-
term relationship.

You are negotiating as either:

e The KGC team: David Kim and Marketing Director
turn to page 156.

o The Ashbury team: Richard Grant and Marketing
Director turn to page 154.

Read your information files. |dentify your priorities

and work out your strategy and tactics. Then negotiate

so that you get the best deal for your company.

\\

Writing

As the owner of either Ashbury Guitars or
KGC, write a fax summarising the points agreed
during the negotiation. Indicate any terms of the
contract requiring discussion or clarification.

3 Writing file pages 143 and 145

- YTeHHUeE C MOCIeAYIIHNM 00CyKIeHUEeM:
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-r'PAMMAaTHYC€CKHUE 3alaHUA:

Language review
Passives

-

We make passive verb forms with the verb te be + past participle:

In each of these markets the innovator was swept away.,

We often choose a passive structure when we are not interested in who
performs an action or it is not necessary to know:

Low-alcohol lager was developed as an alternative to traditional soft drinks.

Il we want to mention who performs the action, we can use by:
Low-alcohol lager was developed by Gablinger.

We olten use a passive structure to be impersonal or formal

(for example, in notices, announcements, reporis):

It has been agreed that a report should be commissioned. o page 137

L/

o Look at these sentences from the article. Which use passive structures?
1 Unfortunately mass production and marketing haven’t been invented yet.

o~N o W

Chux sold the first disposable nappies.

Today the calculators we use are probably made by Casio.
Our nappies are made by Proctor & Gamble.

In each of these markets the innovator was swept away.
The company was first inta the photocopier market.

Its dominance was ultimately challenged by Canon.

It was Apple that developed the personal computer market.

Find two more passive structures in the last two paragraphs of the article.

9 The sentences below describe stages in the launch of a new drug. Use the
verbs in the box to complete the sentences. Then put them in a logical order.

develop test test publish apply for
approve by  carryout frain  grant

owm ™M™ 0o o N oo

The drug .. wds fesfed. ... on animals.

TREBME cmimmmmig in the labs.

Market research ,........covvvnnen. .

TR oo on humans.

T Al s cev s the Ethics committee.
ACENCE: ... ...sseeeenrnnes s

The results of the trials ,,......oovvvvnnnns ;

Y101 ()17 | by the authorities.
The drug representatives ..........cc..v..e.

o Use the notes below to describe stages in the launch of a new car. Include
passive and active structures. Use words like first, next, then and finally.

1
2
3
4

5
6

designer — choose 7 new engine — use — ar existing engine —
design — produce develop - can be very cqstly
model - build 8 new model - test — special tracks or roads ‘
9 deal with problems — costly if problems serious
modifications—make 40 journalists - invite — test-drive model
-R&D/ engineers 11 reviews — write — by journalists — major
design — modify newspapers and car magazines
prototype — build 12 model - display - famous motor exhibition -

Geneva or Earls Court Motor Show

13



-IIOATOTOBKA HHAUBUAYAJIBHbIX U I'PYNIIIOBLIX HpCSGHTaHHﬁ:

Useful languagﬂ
Introducing yourself Giving background information Referring to visuals
Good morning everyone. I'll give you some background If you look at the graph ...
Let me introduce myself. My information. Could I draw your attention to
nameis ... Let’s start with the background. the chart?
I'm a specialist in ... If you take a look at the first year,
Referring to the audience’s you'll see ...
Structuring the presentation knowledge
I'm going to divide my talk into As you know ... Ending
four parts. As you are aware ... Thanks very much. Any questions?
First Ill give you ...; after that ...; Well, that's all | have to say.
finally ... Changing the topic Thank you for listening.
Right, let’s now move on to ...
Inviting questions 0K, I'll now look at ...
If you have any guestions, don’t
hesitate to ask. Concluding
I'll be glad to answer any To sumup ...
questions (at the end of my talk). ~ So to summarise ... J

o Choose one of the situations below.
Prepare a short presentation of three to five minutes.
Include phrases from the Useful language box.

Topic Audience Suggestions

A country you A group of people « way of life = customs and traditions
have visited on who will shortly be » transport « weather

holiday or done working there « accommodation e language

business in « food and drink * people

standard of living e entertainment

Your company’s The board of » who they are
main competitors | directors of your » their strengths and weaknesses

company « how powerful they are in the market relative to you
Your job A group of high « responsibilities and tasks

school studentsata = o the future

careers evening « perks and special advantages, e.g. foreign travel

« qualifications
» career structure

0 Now make your presentations in groups. After each presentation, discuss
these questions.

1 Was the presentation interesting? Was it lively? Was it clear?
2 Did the beginning have impact? Did you want to hear more?
3 Did the presentation have a logical structure — a beginning, middle and end?

4 Was it divided into sections? Did you know when the presenter was moving
from one part of the talk to another?

5 Was there a summary or a conclusion?

14



- JEKCHYICCKHUEC 3aJaHUA:

Language review |

Two or more nouns can be combined in several ways.
Noun y - iy . ;
1 ’s possessive 3 phrases with of

combinations o :
2 one noun used as adjective 4 compound nouns forming one word

Match these examples from the SOL article on page 64 with the

categories above.
a) workplace <) independence of mind
b)) SOL's owrer d) office hours 9 page 137

S v

e Find noun combinations in the SOL article on page 64.
Write them under the following four headings:
= ’s possessive < one nounused -« phrases with of < compound nouns
as adjective forming one word

@) Nouns used as numerical adjectives are singular.
For example, 60 million dollar-a-year SOL cleaning company ...
1 Find another example in paragraph three of the article.
2 MNow change the following phrases into noun combinations.
For example, a hotel with five stars: a five-star hotel
a) a job with a salary of a hundred thousand pounds
b) a research project costing five million dollars
c) a takeowver bid worth two million pounds
d) a meeting which lasts 45 minutes

G Underline the best noun combination.

1 a) the boss of Mr Smith 3 a) aresearch project
b) Mr Smith boss b) a researches project
c€) Mr Smith’s boss ¢) a project of research
2 a) the workforce 4 a) aresignations letter
b) the work force b) a letter of resignation
c) the work’s force c) aresignation’s letter

Grammar Teacher: Business Vocabulary — employment
If you ‘hire’ someone, you employ them.
« We hired him on a six month contract.
« | hear that they are not hiring people at the moment because of budget
problems.
If you “fire’ somebody, you dismiss them from their job, usually because of
something they did.
« | had to fire Sally because she kept on making mistakes.
. If you don’t improve, they may decide to fire you.
If you ‘make somebody redundant’, you dismiss them from their job for
economic reasons.
« They are closing down the factory and making 500 people redundant.
« | was made redundant from my last job.
If you ‘recruit’ people, you persuade them to work for you.
« We need to recruit more young engineers.
« It’s difficult to recruit people because our pay is so low.
If you ‘headhunt’ someone for a job, you approach them because you think
they are well-qualified for the job and offer them the job.
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« We need to look at the people doing similar jobs in other companies and
headhunt the best one.
. He was headhunted at great expense but the job didn’t work out and he left.
If you “hand in (or give in) your notice’, you tell your employer that you are
going to leave the company.

« She handed in her notice this morning and is leaving at the end of the month.
« He gave in his notice and they told him he could leave straight away.

If a company ‘gives someone notice’, they tell them that they are going to lose

their jobs.
« The company only gave me three days’ notice that | was being made
redundant.

« We have to give her two months’ notice that we are letting her go.

If an employer ‘sacks’ someone, they fire them.

« They sacked me without notice after ten years with the company.

« | hear they intend to sack him because of his bullying.

If you “get the sack’ or are ‘given the sack’, you are fired.

« He was given the sack because he kept arriving late.

« If I keep making mistakes, I’m going to get the sack.

‘Severance pay’ is money paid to workers when they are made redundant.

« The redundant workers were given 26 weeks’ severance pay.
« After ten years, | got three days’ notice and no severance pay.

If you take legal action against your employer for ‘unfair dismissal’, you
claim that they dismissed you for no good reason.

« He is suing them for unfair dismissal as he says he was only ever late once.
« Dismiss me and I’ll take you to court for unfair dismissal. I’ve done nothing
to deserve this.

If you take legal action against your employer for ‘constructive dismissal’,
you claim that you were forced to leave your job because of the actions/behavior of
your employer.

« She is making a claim for constructive dismissal because she claims her
immediate boss bullied her.
« I’m sure you have the grounds for a complaint of constructive dismissal.

exercise 1; exercise 2; exercise 3; exercise 4

- mDoAKACTbl A CaAMOCTOATC/IALHOIO IMPOCMOTpPa H oﬁcyme}mﬂ Ha
NMPaAKTUIE€CKOM 3aHATHH:

http://www.businessenglishpod.com/
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6. ®OH/1 OLICHOYHBIX CPEICTB sl POBEJACHHUS MPOMEKYTOYHOM aTTeCcTAlUH

00y4aIIMXCH M0 JUCHUIINHE (MOIYJIIO)

6.1 Ilacnopm ¢honoa ouenounwvix cpeocme no OUCyuUnIuUHe

No | KonTponupyembie Kon xoHTponmmpyemol KOMMETCHIIMH (WU | HAUMEHOBAHHUE
/I | pa3zelbl (Tembl) | €€ wactu) / u ee (OPMYIMpPOBKA — IO | OLIEHOYHOT'O CPEICTBA
JUCIUTIAHBI KEJaHUIO
(pe3yabTaThl 1o
paszienam)
1. Management 3HaTh: IIpoexTHas padora:
- UWHOCTpPaHHBIA S3BIK B  0o0BeMme, | [ pynmoBeie  MpPOEKTHI
HE00XO0AUMOM TUTSt pelieHus | Mo aHaJIU3y CTPYKTYPHI
po¢eCCHOHANIBHBIX 33]1a4; JIEJIOBOTO COOOILEHNS,
- 0COOEHHOCTH WHOKYJIBTYPHOU CPEJbl; | MHTEPBHIOMPOBAHUS,
YMETh: YCTpOWCTBa Ha paboTy
- YUTaTh u aHAJIM3UPOBATH | B PabOTYB BB B B B B
poeCCUOHATBHYIO JIUTEPATYPY; BCTpaHax H3y4aeMoOro
- BECTH yCTHYI0 Oecely Mo mpoliemaMm | s3bIKa.
po¢eCCUOHATBHON JIeATETLHOCTH; Juckyccus.
BIIAJICTh:
-HaBBIKAMH JCJIOBOM NHChMEHHOM U | becega, ureHme u
YCTHOM peud, HaBBIKAMU IYOJIMYHOU M | IEPEBOJ TEKCTa,
HAaY4YHOH peyH. JIEKCUYECKUE
- HaBBIKAMH OOIIEHUS B MHOKYJIBTYPHOU | yIIPaKHEHHSI,
cpene ayMpoBaHue
2. Production and 3HATE: IMoaroroBneHnas
Marketing -  WHOCTPAHHBIM S3BIK B  0O0BEME, | TUCKYCCHUS:
HE00X0IMMOM JUIS pelIeHUs | KpUTEPUH
npo¢ecCUOHATBHBIX 3a/1a4; MPECTUKHOCTH
- 0COOCHHOCTH MHOKYJIBTYPHOU cpenbl; | mpodeccuu:
YMETb: BO3MOKHOCTHU u
- YUTATh u AQHAJIU3UPOBATH | EPCIEKTUBBI.
poEeCCUOHATIBHYIO JIUTEPATYPY; o0cyxeHue case
- BECTH yCTHYIO Oecemy mo mpobiemam | studies, poneBas urpa.
npoeccroHabHOMN IeSTENbHOCTH;
BJIQ/IETh:
-HaBBIKAMH [EJIOBOM IHCHMEHHOU U
YCTHOW peuH, HaBBIKAMH MYyOJUYHOW W
Hay4HOU PEUH.
- HaBbIKaMU OOLIEHUS B MHOKYJIbTYPHOU
cpene
3. Finance 3HATB! Jluckyccus,
- UWHOCTpaHHBIA sI3BIK B oOBeMe, | Pemenue case-study
HE00X0IMMOM JUIS pelieHus

npodecCHOHANBHBIX 331a4;
- 0COOCHHOCTH MHOKYJIbTYPHOU CPEJIbI;
YMETh!

IIpoexTHas padora:
['pynmnoBsie NpOEKTHI
110 aHAJIU3Y
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- YUTaTh u aHaJIU3UPOBATH
npodeccuoHaNbHYIO JIUTEPATYPY;

- BECTH yCTHYIO0 Oecemy mo mpoliemam
npodeccuoHaNbHO 1eATENbHOCTH;
BIIAJIETh:

-HaBBIKAaMH [E€JIOBOM IHMCHMEHHOU U
YCTHOM peuM, HaBbIKAMM ITYOJUYHOU H
HAY4YHOH peyH.

- HaBbIKAMU OOINEHUS B HHOKYIBTYPHOMI

(buHaHCOBOMW CUTyaluu

cpene
Economics 3HATh: PoneBas urpa
- UWHOCTpaHHBIA S3BIK B  0o0Beme, | «KoHbepeHus»:
HE00XO0AUMOM TUIs peuIeHus | CTyACHTBI
npodeccuoHaNbHbIX 3a71a4; MPEACTABIISIOT
- 0COOCHHOCTU MHOKYJIBTYPHOH Ccpellbl; | HaAWJCHHYIO UMU
YMETh: nH(pOpMaIUIo 0
- YUTaTh u aQHAJIM3UPOBATh | HAMPABICHUAX B
po¢eCCUOHATBHYIO JIUTEPATYPY; 3apyOeKHON Je0Bo
- BECTH YCTHYI0 Oecefy mo mpoOieMaMm | 3TUKE, IPUBOIAT
npodeccuoHaNbHOM 1eATeNbHOCTH; WHTEPECHBIE IPUMEPHI
BJIAJIETh: IIEJIOBOTO OOIIEHH,
-HaBbIKAMH JICJIOBOM NHUCBMEHHOM M | YJauHbIE U HEYJa4HbIC
YCTHOM peuM, HaBBIKAMU ITYOJHMYHOW M | 00pa3Iibl 3aKII0UEHUS
HAaY4YHOH peyH. CIEJIO0K
- HaBbIKaMH OOIIEHUS B MHOKYJIbTYpHOH | becena, uTteHue U
cpene IepeBos TEKCTa,
JIEKCUYECKUE
YOpaKHEHMUS,
ayJIMpOBaHUE.
I'pammaruka: 4acTu 3HATh: [IpoBenenue
peun - MECTOMMEHMS, - WHOCTpPaHHBIH s3bIK B 0OBEME, | KOHTPOJIBHOM paboThI
CYILLIECTBUTEIIbHBIE, HE00X0IMMOM JUTS peuieHus | o rpaMMaThKe U
npuiaratejabHebIe, npodecCHOHANBHBIX 331a4; TEMaTU4ECKON
Hapeuus.. BIIAJIETh: JIEKCHKE.
I'maronsl: MopgalbHBIE -HaBBIKAMH [EJIOBOM IHCHMEHHOU U
[J1aroJibl, cucremMa YCTHOM peun,
BpPEMEH TJ1arojia
I'pammatruka:  pa3Hbie
BU/IbI MPUAATOYHBIX
MPEIJI0KEHUH,
CITy)XKeOHBIE 4acTu
peun. [Ipuuacrtus.
I'epynauin.
NuduauTHB.

@®opMBI KOHTPOJIA 3HAHUIN CTYAEHTOB

- TGKYI]_II/Iﬁ KOHTPOJIb — dKTUBHOCTD Ha 3aHATUAX U INOCCINACMOCTD,

- IPOMEKYTOYHBIM KOHTPOJIb — CAMOCTOSITEIIbHBIC 3a1aHUS;

- UTOTOBBIM KOHTPOJIb — 3a4€T,

18




IIpeaBapurebHbIi KOHTPOJIb 3HAHUI

[IpenBapuTeNbHBI KOHTPOJIb 3HAHUM MO3BOJIIET OINPEICIUTh HCXOIHBIN
YpOBEHb 3HAHUN UM yMEHHUU CTyneHTOB. Ha OCHOBaHUM NTaHHBIX MPEIBAPUTEIIHHOTO
KOHTPOJIsi, MNPOBOAMMOrO B Hayaje y4yeOHOro Troja, IMpenojaaBaTelib BHOCUT
KOPPEKTHUBBI B IUIAH, ONPENEISAET, KAKUM pa3leliaM JAUCUUILIMHBI CIEAYET YAEIUTh
OoJbIIIe BHUMAHUS Ha 3aHATUSAX C KOHKPETHOM TPYMION, HAaMeYaeT MyTH YCTpaHEHUs
BBISIBJICHHBIX TPOOJIeM B 3HAHUSX MarucTpantoB. dopma mpeaBapuUTEIHLHOTO
KOHTPOJIS TIO TUCIUIUIMHE: BXOJAHOE TeCTUPOBaHue/ codecei0BaHue.

Texkymmi KOHTPOJIb 3HAHUHI

Tekylmuil KOHTPOJIb OPUEHTUPOBAH HA IPOBEPKY 3HAHUW, YMECHUW U HABBIKOB
CTYJEHTOB B MPOLECCE U3YUEHUS NUCIUIUIMHBL. Benyias 3a1ada TeKynero KOHTpoJIs
— peryisipHoe ympaBieHUE YyuyeOHONl JAesSTeNbHOCTbIO MAruCTpaHTOB M €€
KOppeKTupoBKa. OH MO3BOJISIET TMOJMYYUTh HEMPEPHIBHYI0 HHGOPMAIMIO O XOJe U
KaueCcTBE YCBOEHHS y4eOHOro maTepuajia U Ha OCHOBE ATOTO OINEPATUBHO BHOCHUTH
W3MEHEHUSI B MPOLECC HM3YYEHUS IUCHUIUIMHBL. DOpMBI TEKYLIErO KOHTPOJIS_ IO
JTUCITUTIINHE: JIEKCHKO-TPAMMATHYECKUE TECThl, KOHTPOJIbHBIC Pa0OTHI, JIOKJIAIHI,
Oecenpl MO TeMaM YCTHOTO oOuieHusi B cdepe mpodecCHOHANBbHON AesTeNbHOCTH,
JIEJIOBBIE UTPHI.

IIpoMekyTOUHBIE (POPMBI KOHTPOJISA 3HAHUM CTYICHTOB

[IpoMexyTOUHBIN KOHTPOJIb — IPOBEPKA OTIAEIbHBIX 3HAHWUM, HABBIKOB U YMEHHMU
CTYJCHTOB, MOJYYEHHBIX B X0Ji¢ OOy4YeHHs] Ha OMNPEICICHHOM 3Tare OO0y4YeHHUs [0
HEKOTOPOM JIOTMYECKM 3aKOHYEHHOW YacTH AUCHUIUIMHBI (10 OKOHYAHUU W3Y4YEHUS
MOJZyJi, TMOATOTOBKM IPOEKTa, pelleHus Keiica u T.1.). IIpoBoauTcs BO Bpems
U3Y4eHUS JUCLHUIUIMHBL. (DOpMBI MPOMEKYTOYHOIO KOHTPOJIS IO JUCLUILIMHE:
KOHTpOJIbHAs paboTa, 3aluTa MIPOSKTHHIX paboT, poJieBas urpa.

PyOexHblii KOHTPOJIb IPEIyCMAaTPUBAET NPOBEPKY BCEX 3HAHUMN, HABBIKOB M YMEHUUI
CTYJEHTOB, OCBOGHHBIX MMM B TEUEHUE CEMECTpPa, OBJAJCHHE OOUICKYIbTYPHBIMH U
npo(hecCHOHATBHBIMUA KOMIETEHIIUSIMU

®opMa UTOrOBOIO KOHTPOJIS MO TUCLHIUINHE — 3a4ET.

KpuTtepun onieHKH 3HAHMI CTYIEHTOB HA 3a4eTe

3ader BBICTABISETCS MO pe3yJbTaTaM KOHTPOJIA yueOHON paOOThl MarucTpaHTa u
0 3aKJIFOUUTEITLHOMY COOECEeI0BAHMUIO.
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O1eHKy «3auTeHO» 3acly’KUBAaeT CTYACHT, OOHapY>KUBILIMI TOJHOE 3HAHHE
IPOrpaMMHOr0 MaTepuaa; yCIelHo, 0e3 CylIeCTBeHHbIX HeJJOUETOB, OTBETUBIINIA Ha
BOIIPOCBI.

O11eHKa «HE 3aU4TE€HO» BBICTABIISETCS CTYJAEHTY, OOHAPYKUBILIEMY IIPOOEIIbI B 3HAHUAX
OCHOBHOI'O IIPOI'PaMMHOI'0 MaTepHalIa.

HNTOoroBpiii KOHTPOJIb 3HAHUHA MO IUCUMUILINHE

dopMa HTOrOBOTO KOHTPOJA IO JIUCHUILIAHE: 3a4€T. KTOroBbII KOHTPOJIb
HaIpaBjeH Ha MPOBEPKY KOHKPETHBIX PE3yIbTaTOB OOYyYCHUS, BBHISBICHHUE CTEICHU
OBJIQJICHUSI MAaruCTPAHTOM KOMIIETCHIIUSIMH, YMEHHUSIMA W HABBIKAMH, MOJYYCHHBIMU
B MIPOLIECCE U3YUEHUS TUCLHUILINHBI.

6.2. Tunoevie KOHMPOIbHBIE 3A0AHUA UIU UHBIE MAMEPUATIbL

PoneBass urpa «KondepeHuus»: CTyIeHTHl NPEACTABIAIOT HANACHHYIO HMH
UHGOPMAIIMIO O HAIIPABJICHUSAX B 3apyOEKHOM 1E€T0BON STUKE, IPUBOJIAT UHTEPECHBIE
IPUMEPHI JEJIOBOr0 OOIIEHUS, IPOBEACHUS IEPETOBOPOB UJIU YAAUHbIE U HEYJaUHbIE
00pa3Ibl 3aKITFOYEHUS C/ICIIOK.

OOyuaromuMces NpeuiaraeTcsi HalTM B HMHTEPHETE HAay4dHbIE WJIM HOBOCTHBIE
CTaTbM; aJANTUPOBATH TEKCT CTAaTbU JUIsl YCTHOM INPE3€HTALUHU, MOJKPEIIEHHON
npe3eHranpeid B PowerPoint B Buzpe noknaga Ha «KoHdepeHnmio mo mpoOiemam
BEJICHHUSI TIEPETOBOPOB M 3AKJIIOYCHMS CHEIOK»; OOydaromuecs MMHUTUPYIOT CTUJIb
JICJIOBOTO  OOILEHHWS, KaXAbId JOJDKEH 3aJaThb BONPOC MO JOKIAgy ApPyroro
BBICTYIIAIOLIETO; 110 UTOTaM BbIOMPAETCA JTyUILUN JOKIIA.

OnenuBaeTcs:

1 AKTUBHOCTB y4acTHsi B IPOLIECCE UTPhI (BOMPOCH! K BBHICTYIAOILIEMY, YIaCTHE B
00CYXKICHHH )

2 KauecTBO 00pabOTKH TEKCTa OPUTHHAIIBHOM CTaThU AJIs YCTHOM MpE3eHTaluu

3 KauectBo npesenrtanuu B PowerPoint

4 Brnanenue BoIpaXXEHUAMH, TPATUIIMOHHO UCTIONb3yEMbIMU B HAYYHBIX JTOKIa1aX.

5 CniocoOHOCTH IepepadoTaTh HAyYHbIN TEKCT B aHHOTALUIO.

IMkana:

OTMeTKa «omiuyHO» CTaBUTCS, €CIIH:

Cratbst 00paboTaHa Kaue€CTBEHHO, TOKJIA] HE COJEPIKUT CIONKHBIX MPEI0KEHUN
Y HEMOHATHBIX JAPYTHM CTYJEHTaM CJIOB, ObLT PO37IaH CITUCOK TEPMUHOB M HOBBIX CJIOB
C IIEPEBOJIOM, JTOKJIQJUYUK HE YUTAET C JIMCTA, UCIIOJIb3YET MUCbMEHHBIA TEKCT TOJIBKO
Kak ornopy. TekcT jokiaaa JOTHYEH M CBSI3aH, UCIOJIB3YIOTCS (Ppa3bl U BBIPAKCHHUS,
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npucymme ganHomy ctimo. [Ipesenranuss B PowerPoint normuna w HarmsgHa.
AHHOTaIMsl COOTBETCTBYET JAHHOMY CTHJIIO, COAEPKUT BCE OCHOBHBIE MOMEHTHI,
HallMCaHa TPaMOTHBIM SI3bIKOM, HE CBOJAMTCS K KONMPOBAaHUIO BBIBOJIOB H3
OpUTMHAJIBHOU cTaTbu. OOydaroIUNCA aKTUBHO Y4YacTBYET B OOCYXACHHMU JAPYTUX
BBICTYIAIOLINX, 33JJa€T BOIIPOCHI.

OTMmeTKa «xopouioy CTaBUTCS, €CIIU:

CraTpsi 00paboTaHa KaueCTBEHHO, AOKJIAJ] HE CONEPIKUT CIIOKHBIX MPEII0KEHUN
Y HETIOHSATHBIX APYTUM CTYJEHTaM CJIOB, ObLT PO3/IaH CIIHCOK TEPMUHOB U HOBBIX CJIOB
C IEPEBOJIOM, OJJHAKO JOKJIAJYMK CIMIIKOM YacTO YUTAEeT C JucTa. TekcT Aokiana
JIOTHYEH U CBSA3aH, HO MAJIO UCHOJB3YIOTCS (hpa3bl U BBIPAXKECHUS, IPUCYIIHUE TAHHOMY
crimo. [Ipesentanms B PowerPoint ciammkoM MHOTOCIOBHA, KOIUPYET TEKCT
noKiIaga. AHHOTanuUs COOTBETCTBYET JAHHOMY CTHIIIO, COAEPKHUT BCE OCHOBHBIE
MOMEHTBHI, HO COAEPKUT OMNOKU. OOydaromuics akTUBHO y4acTBYET B 00CYKJIEHUU
JPYTUX BBICTYHAIOIIMX, 330a€T BOIIPOCHI.

OTMmeTKa «y0oeremeopumenbHo» CTaBUTCS, €CIH:

Cratpst 00paboTaHa HEKAYECTBEHHO, JOKJIAIUMK CIUIIKOM YaCTO YUTAET C JIUCTA.
TexkcT nmokiaga HEJIOTHMYEH, Majlo MCHOJBb3YIOTCS (Ppasbl U BBIPAXKEHUS, MPUCYIIUE
JTaHHOMY nenoBoMy cTuimo. [Ipesenramuss B PowerPoint ciumkoM MHOTOCIIOBHA,
KOIIUPYET TEKCT JOKJIaga. AHHOTalUs HE COAEPKUT BCE OCHOBHBIE MOMEHTHI
OpPUTMHAJIBHOW CTAaThU, HEJIOTUYHA, COJEPKUT omMOKU. OOydaromuiics MaloakTUBHO
YYacTBYET B 00CYXICHHUHU APYTUX BBICTYHAIOIINX, HE 3a/1a€T BOIPOCHI.

OtMmeTKa «HeyoosremeopumenbHoy CTaBUTCS, €CIIH:

CraTpst 00paboTaHa HEKaYECTBEHHO, JOKJIATIMK YUTAET C JIMCTA. TEKCT IOKIaaa
HEJIOTMYEH, HE HCIOJIBb3YIOTCA (Dpa3bl M BBIPAKEHUS, NPUCYIIHE TAHHOMY CTHUIIIO.
[Ipesentamst B PowerPoint orcyrcTByeT. AHHOTamus OIMMOOYHA KaK B IUIAHE
COJIEp)KaHus, TaKk M S3bIKOBOro odopmiieHus. OOyvarouuiicss HE y4dacTBYET B
00CYKJI€HUH IPYTUX BBICTYIAOLIUX, HE 33a€T BOIPOCHI.

6.2.1. Ox3ameH / 3auerT

Cucrema KOHTPOJIsA 3HAHMM CTYACHTOB 110 JUCIHMUIIJIMHE

B paMkax JaHHOW JIHCHUMIUIMHBI HCIOJB3YETCA CIEAYIOIas CHCTeMAa
KOHTPOJIA:

IIpedsapumenvhviti KOHMPObL 3HAHUM TIO3BOJISIET ONPEIEIINTh HMCXOIHBIA
YPOBEHb 3HAHWUW U YMEHHUU CTYJICHTOB.

@opMBI IPEABAPUTEIBHOTO KOHTPOJIS IO JUCHMIUIMHE: BXOAHOE TECTUPOBAHUE.

Texywuii koumpoab OCYILECTBISIETCS B TedueHue cemecrtpa. OH OpHEHTUPOBAH
Ha IPOBEPKY 3HAHUN, YMEHUH M HABBIKOB CTYIEHTOB B IIPOLIECCE H3YYCHUS
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TUCIMIUTMHBL.  DOpMBI  TEKYMIEro  KOHTPOJIS IO  JUCIHUIUIMHE. JICKCHUKO-
IrpaMMaTHYECKUE TECThI, KOHTPOJIbHBIE PabOTHI, TOKIA/IbI, Oeceaa 1o TeME YCTHOTO
obmenus B cepe nmpodecCuoHAIbHON AESTETHHOCTH.

TIpomedsrcymounwlii Konmpoib IPOBOTUTCS B BUJIC KOHTPOJILHOU PaOOTHI.

OOBEKTOM KOHTPOJIS SIBJISIOTCS KOMMYHHUKATHBHBIC YMEHHS BO BCEX BHIAX
peueBOil  NEATENBHOCTH  (ayIMpOBaHUE, TOBOPEHUE, YTCHHE,  IHCHMO),
OTPaHUYCHHBIC TEMATUKOM U TPOOJIEMATHKOM N3y4aeMbIX pa3/IesioB Kypca.

HUmoeosvlii konmpons TPOBOAMTCS B BUAE 3a4éra 3a BeCh Kypc OOydeHHs
«JlemoBOMy HHOCTPAHHOMY SI3BIKY.

DopMBbI TEKYIIEr0, MPOMEKYTOYHOI0, Py0Ee:KHOT0 M HTOTOBOI'0 KOHTPOJIA

1. ITpoBepka yMEHMH U HABBIKOB YTEHUS TEKCTOB HAa WMHOCTPAHHOM SI3BIKE,
MTOHUMAHMS CONEPKAHUS TEKCTOB HA MHOCTPAHHOM SI3BIKE.

2. IIpoBepka HaBBIKOB AUAJOTUYECKOUN pEUHn.

3. IIpoBepka HaBHIKOB MOHOJIOTUYECKOW PEUH.

4. KonTposbHas paboTa 1o JICKCHUKE ¥ TPaMMAaTHKe (TECTHPOBAHUE).

5. IIpoBepka ymMeHUI 1 HaBBIKOB IIEPEBOJIA TEKCTA.

1) THUIIOBBIE BOMPOCHI (3aaHUS )

IIpuMepHBIN IepeYeHb BONMPOCOB K 3a4eTy

Why is the tertiary sector regularly growing in the industrialized countries?
What are the functions of senior managers?

What are the advantages and disadvantages of functional organization?
What approaches to managing people are referred to as «Theory X» and
«Theory Y»?

How do companies usually fill vacant positions?

What do labour unions do? Are labour unions a necessary partner to
management, and is the relationship necessarily conflictual?

7. What are the advantages and disadvantages of keeping a large inventory?
8. What is just-in-time production?

9. What is the «marketing concept» as opposed to the «selling concept»?

10. What are the four major promotional tools?

11. How do companies usually organize an advertising campaign?

12. What makes an effective advertisement?

13. What information is usually included in a balance sheet?

14. What is the difference between commercial and investment banks?

W
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15. What are the legal requirements of companies which issue stocks or shares?

16. Why do virtually all companies finance themselves with a mixture of debt
and equity?

17. What are the two main ways in which a company can acquire another
company?

18. Should there be laws to prevent large companies getting an ever-increasing
market share?

19. What is the economic theory of perfect competition?

20. What are the economic forces that are diminishing job security?

21. What are the most important functions of government?

22. What are the arguments in favour of central bank independence?

23. Why do exchange rates fluctuate?

24. What causes the business cycle?

25. Why are economists generally in favour of international trade?

26. Will the many jobs lost through automation, computing and «re-
engineering» ever be replaced?

27. Should there be more or less governmental intervention in the economy of
your country?

28. Which of the three main approaches to reducing pollution appeals to you
most — consumer pressure, government legislation or financial incentives?

29. Should there be limits to international trade?

30. Which of the following is the most important for an economy — the existence
of entrepreneurs, a good supply of capital, a supply of qualified labour,
technological innovation, or efficient competition?

- BAPMAHTHI KOHTPOJIbHBIX padoT

Writing business letters
A business letter should always contain some standard elements. Below is a listing
of some elements that should be present in a basic business letter:

Heading (the sender’s address)

Inside address (the receiver’s address)

Salutation such as: Dear Sir or Madam, Dear Mr. Kelly

Body of the letter which is the message you wish to convey

Closing such as: Best Regards, Sincerely or Thank you for your help
Sender’s signature

o Ok wh e

Use the following information to complete the letter below:
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127 Main Street
Tonwmswville, hiA S&TED
February 17, 2006

bfr. Johin Sonith

Customer Service Department,
PR Ing,

354 Broad dvenue

Lake City, NY 23456

Subject:; Organizing & Business Lefter
Dear M. Smith:

In the first paragraph, give good news or make a neutral statement if you have bad news,
If thizs is a persuasive letter, grab the readers’ attention immediatehy.

In the body af the letber, provide related business information in the case of good news
In the case of bad mews, give reasons for the bad news, and then state the news itself
clearly amd concisely.

In the case of a refusal or rejection, add a separate paragraph offering alternative
salutions.

Mo matter what the news, abaays end with 3 positive closing, For a good news message,
woul can refer to the news again,

Sincerehy,

Tour Mame

- TBOPYECKHUE 3alaHUA / CUTYalIHOHHBIC 3aa41U
TBOp‘-IeCKI/Ie 3aJIaHUA U CUTYyallMOHHBIC 3a/la4U K KAKAOMY H3 4 TeMaTHYECKHUX

OJIOKOB Kypca MNpHUBCACHbBI B COOTBCTCTBYIOIIMX pasaciax OCHOBHBIX y1166HI/IKOB
MacKenzie, lan. «English for Business Studies» u
Robbins, Sue «Business Vocabulary in Practice».

CioBapb TepMHHOB
Hcnonp3yeTcs TOT ke Tiioccapuii HeoOX0IUMON OM3HEC-TEPMUHOJIOTHH, YTO H
IpU TIOJATOTOBKE K TMPAKTHUECKUM 3aHATHSIM. [IpuBeIeH B COOTBETCTBYIOIIHMX
pasnenax ocHoBHBIX yueOHHkoB MacKenzie, lan. «English for Business Studies» u
Robbins, Sue «Business Vocabulary in Practice».
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2) onucanue WKa1bl OUEHUCAHUA
@opMBI KOHTPOJIA 3HAHUIM CTYAEHTOB

- TeKYI]_[I/Iﬁ KOHTPOJIb — dKTUBHOCTD HA 3aHATUAX U INOCCINACMOCTD,
- HpOMC)KYTO‘IHBIfI KOHTPOJIb — CaMOCTOATCIIbHBIC 3aJlaHNA;
- UTOTOBBIMN KOHTPOJIb — 3a4€T,

IIpeaBapuTeJbHBIN KOHTPOJIb 3HAHUM

[IpenBapuTeNbHBI KOHTPOJIb 3HAHWM MO3BOJIIET OIPEICIUTh HCXOIHBIN
YpPOBEHb 3HAHUN M yMEHHUM CTyneHTOB. Ha OCHOBaHUM NTaHHBIX MPEIBAPUTEIIHHOTO
KOHTPOJISI, TPOBOAMMOTO B Hayajge y4eOHOro ToOja, TMPEenoaaBaTeib BHOCUT
KOPPEKTHUBBI B IUIAH, ONPENEISAET, KAKUM pa3/eliaM JAUCUUILIMHBI CIEAYET yAEIIUTh
OoJbIIIe BHUMAHUS Ha 3aHATUSAX C KOHKPETHOM TPYMION, HAaMe4aeT MyTH YCTPaHSHUs
BBISIBJICHHBIX Mpo0JieM B 3HaHUSAX MaructpantoB. dopma mnpenBapuUTeIbHOTO
KOHTPOJIS TIO TUCITUIUIMHE: BXOJTHOE TECTUpPOBaHUE/ coOeceI0BaHUE.

Texkymmi KOHTPOJIb 3HAHUI

Tekymuii KOHTPOJIb OPUEHTUPOBAH HA NMPOBEPKY 3HAHUM, YMEHHMM U HABBIKOB
CTYJICHTOB B IIPOLIECCE U3YYECHUS NUCLUIUIMHBL. Benymas 3aga4a TeKyIero KOHTpoJIs
— peryjasipHoe yhpaBieHHE Y4eOHOH [eATEIbHOCTBIO MAaruCTpaHTOB M €€
KoppekTupoBka. OH MO3BOJSET MOJYYUTh HENPEPBIBHYIO HH(OpPMALMIO O XOJe U
KayecTBE YCBOEHHUS y4E€OHOrOo Marepuaja M Ha OCHOBE 3TOTO ONEPAaTHBHO BHOCHUTH
U3MEHEHUSI B IMPOLIECC HM3YyYEHHUs IUCHUIIMHBI. (DOpMBI TEKYLIEro KOHTPOJIS_ IO
JUCHUIUIMHE: JIEKCUKO-TPAMMAaTHYECKUE TECThl, KOHTPOJbHBIE pPalbOThI, JOKIJIAJBI,
Oecenpl MO TeMaM YCTHOToO oOIIeHus B cdepe mnpodeccruoHaNbHON NeATeIbHOCTH,
JIEJTIOBBIE UTPBI.

IIpoMekyTOUYHBIE (POPMBI KOHTPOJIA 3HAHUM CTYICHTOB

[TpoMexXyTOUHBII KOHTPOJIb — MTPOBEPKA OTACIbHBIX 3HAHWIA, HABBIKOB U YMEHHM
CTYJICHTOB, TMOJYYEHHBIX B XOA€¢ OOYy4YCHHS Ha OMPEICICHHOM 3Tarne OOy4deHHSs IO
HEKOTOPOW JIOTUYECKM 3aKOHYCHHOW YaCTU AUCIUIUIMHBI (1I0 OKOHYAHWUW W3Y4YCHUS
MOMIYJs, TOATOTOBKM TPOEKTa, pelieHus kedca u T.1.). [IpoBomutcs BO Bpems
U3YYCHUST JUCIUIUIMHBL. DOpPMBI MPOMEKYTOUHOTO KOHTPOJISI MO JTUCIUTIINHE:
KOHTpOJIbHAs paboTa, 3aluTa MIPOSKTHHIX paboT, poJieBas urpa.

PyGexHbIli KOHTPOJIb TPEIyCMaTPUBAET MPOBEPKY BCEX 3HAHWM, HABBIKOB M YMEHUH

CTYyACHTOB, OCBOCHHBIX MMM B TCUCHHC CEMCCTpaA, OBJIAACHUC O6HICKYJ'IBTypHBIMI/I 141
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poecCHOHATLHBIMU KOMITETEHITUSMHU
dopma UTOTOBOTO KOHTPOJISA MO TUCUUIUIMHE — 3a4€T.

Kpurepuu oneHky 3HAHMH CTYIEHTOB HA 3a4eTe

3ader BBICTABISETCS MO pe3yJbTaTaM KOHTPOJIA yueOHOM pabOThl MarucTpaHTa u
0 3aKJIFOUYUTETLHOMY COOECeI0BAHMUIO.
OueHKy «3auTeHO» 3aCly>)KMBaeT CTYACHT, OOHapyKMBIIMK TOJIHOE 3HAHUE
IPOrpaMMHOr0 MaTepHalla; yCIEeuHo, 0€3 CyIECTBEHHbIX HEIOUETOB, OTBETUBIIUI Ha
BOIIPOCHI.
O11eHKa «HE 3aUTE€HO» BBICTABIISCTCS CTYJAEHTY, OOHAPYKUBIIEMY IIPOOEIIbI B 3HAHUAX
OCHOBHOT'O MPOTPaMMHOI'0 MaTepuaia.

HNTOoroBpiii KOHTPOJIb 3HAHUHU MO IUCUMILINHE

dopma UTOrOBOTO KOHTPOJIS II0 JUCUUIUIMHE: 3a4€T. KTOroBbIM KOHTPOJb
HaIpaBJICH Ha MPOBEPKY KOHKPETHBIX PE3YyJbTaTOB OOY4YEHUS, BBISBICHHE CTEIICHU
OBJIQJICHUSI MAaruCTPAHTOM KOMIIETCHIIUSIMHU, YMEHUSIMA W HABBIKAMH, MOJYYCHHBIMU
B IIPOLIECCE U3YUEHUS TUCLHUILINHBI.

6.2.2 HamMeHOBaHMe OLICHOYHOI'0 CPEACTBA
1) TunoBble 3aaaHus (BOIPOCH) — 0Opa3elr

- TeCTOBbIE 3a1aHus (00pa3en)
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Three Strategies to gain a competitive advantage

Cost leadership is perhaps | needs. It is rewarded for its strategy to serving them to the
the clearest of the three strategies. uniqueness with a premium exclusion of others. By
[n it, a firm sets out to become price. optimizing its strategy for the

s5 rarger segments, the focuser seeks
to achieve a competitive
advantage in its rargets segments
even though it does not possess a

the low-cost producer in its

; bt e 30 The means for
5 industry. The firm has a broad ;

differentiation are peculiar to
each industry. Differentiation can
be based on the product itself,
the delivery system by which it is

\'L'ﬂl"t’ :IT](! Serves [T}l-lll_\" E["ldllhtrd\_-'
‘ngITI'L‘I'IIH. ﬂnd l1121_\" even ()pt’rﬂ.[t’-
in related industries; the firm’s

breadth is often imporrtant to its

competitive advantage overall.

i 2 35 sold, the marketing approach, 60 A firm that engages in each
10 cost advantage. The sources of : ;
= : and a broad range of other strategy bur fails to achieve any of
cost advantage are varied and . : o . . 2 7
< : facrors. In construction them is ‘stuck in the middle’. It
depend on the structure of the : A i
; : equipment, for example, possesses no competitive
industry. They may include the : ; 3 : £ 5
S % % Caterpillar Tractor’s advantage. This strategic position
pursuit of economies of scale, i) b S i s
: : 40 differentiation is based on ss is usually a recipe for below-
15 technology, preferential access to oo ; . 3
2 2 product durability, service, spare average performance. A firm that
raw materials and other factors. e : ; ; ;
parts availability, and an excellent is stuck in the middle will
The second strategy is dealer nerwork. compete at a disadvantage

differentiarion. In a because the cost leader,
differentiation strategy, a firm

20 seeks ro be unique in its industry

The third strategy is focus. o : : ;
&) differentiators, or focusers will be

4 This straregy 15 quite différent better positioned to compete in

any segment. In most industries,
quite a few competitors are stuck

in the middle.

. p from the others because it rests
along some dimensions that are : &
on the choice of a narrow
competitive scope within an
industry. The focuser selects a

widely valued by buyers. It sclects
one or more attributes that many

buyers in an industry perceive as -
) } ;

o

segment or group Of:ﬁcgmcnrs in From Competitive Advantage,
the industry and tailors its by Michael Porter

25 important, and uniquely
positions itself to meet those

2) Kpumepuu oyeHusanus KoOMnemeHyuil (pe3yibmamaos)
Kpurepuu oneHky 3HaHMH CTYAEHTOB HA 3a4ere

3aueT BBICTABISIETCS MO  pe3ysibTaTaM KOHTPOJds y4eOHOM  paboThl
MarucTpaHTa 1 10 3aKII0YUTEIBHOMY COOECEeJOBaHHIO.
OIEHKY «3a4T€HO» 3aCITy’)KUBaeT CTYICHT, OOHAPYXHBIIWK IIOJIHOEC 3HAHHE
IPOrPaMMHOTO  MaTepualia; yCHeImHO, ©Oe3  CYIIECTBEHHBIX  HEIO04YETOB,
OTBETHBILHIA Ha BOIIPOCHI.
OreHKka «HE 3aUTCHO» BBICTABISCTCS CTYIEHTY, OOHAapyXKHBIIEMY NpOOeNnbl B
3HaHUSX OCHOBHOT'O IPOTPAMMHOTO MaTepuaia.

HToroBuiit KOHTPOJIb 3HAHUM IO TUCHUIIINHE

dopMa HUTOTOBOTO KOHTPOJS IO AUCHUIUIMHE: 3auém. VITOrOBBIM KOHTPOJIb
HaIpaBJIeH Ha MPOBEPKY KOHKPETHBIX PE3YJIbTATOB 00yUYEHHUS, BbISIBIICHUE CTEIICHU
OBJAJCHUSA MAaruCTPaHTOM KOMIIETCHIUSMH, YMEHUSMHU U  HAaBBIKaMH,
MOJIYYEHHBIMH B IIPOLIECCE U3YUYEHUS TUCIIUIIIINHBI.

3) onucanue wKajiol oueHueanus

Cuctema KOHTPOIA 3HaHUW CTYAEHTOB MO AUCLUNIIUHE.
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B pamkax nannou IIporpaMmel HCIIOJIB3YETCS CAEAYIOMIA CHCTEMAa KOHTPOJIA:

Ilpeosapumenvublil KOHMpPOIL 3HAHUN TTO3BOJISIET ONMPEIETUTh UCXOTHBII
YPOBEHb 3HAHUU U YMEHUU CTYIECHTOB.
@opMBbI IPEBAPUTEIIBHOTO KOHTPOJISI IO TUCLUIUIMHE: BXOAHOE TECTUPOBAHUE.

Texywuti Konmpo.ib OCYIIECTBIIAETCS B TeueHue cemectpa. OH OpUEHTUPOBaH
Ha IPOBEPKY 3HAHUI, YMEHHUI U HaBBIKOB CTYCHTOB B IPOLECCE U3YUCHUS

T CLUUTLUIAHBI.

@OpMBI TEKYILIETO KOHTPOJIS O JUCUUIUIMHE: JIEKCUKO-TPAMMATHYECKHUE TECTHI,
KOHTpPOJIbHBIE Pa0OThI, AUKTAHTHI, JOKJIA/bI, Oecea 0 TEME YCTHOTO OOIICHHUS
B c(hepe nmpodeccroHanbHOM AESITeIbHOCTH, KOJUTIOKBUYMBI.

IIpomesicymounwiti Koumpo.ib IPOBOJAUTCS B BUE 3a4eTa B KOHIIE 1 cemecTpa.

OOBEKTOM KOHTPOJIS SBISIOTCSI KOMMYHHKATHBHBIE YMEHHS BO BCEX BUIAX
peueBOi IeATEeIbHOCTH (ayJUpPOBAaHUE, TOBOPEHUE, YTEHUE, TUCHMO),
OTpaHUYCHHBIC TEMATUKOW U MTPOOJIEMATUKON U3YIaeMBbIX Pa3eNioB Kypca.

OueHKy «3aumeno» 3aCiy>KMUBAET CTYJEHT, OOHAPY>KUBIIUN MMOJTHOE 3HAHUE
IPOrpaMMHOr0 MaTepuaa; yClelHo, 0e3 CyleCTBEHHbIX HET0UYETOB,
OTBETUBIIUI Ha BOMPOCHI.

OreHka «He3aumeHo» BBICTABISETCS CTYIEHTY, OOHAPYKHUBIIEMY 3HAUUTEIbHBIC
npo0eibl B 3HAaHUSIX OCHOBHOTO IIPOTPaMMHOTO MaTepHasa

Hmoeoswiti konmpoib IPOBOIUTCA B BUJI€ K3aMEHA 3a BECh Kypc 00yUYeHus
MHOCTPAHHOMY SI3BIKY.

6.3 Memoouueckue mamepuansl, onpeoensaoujue npoueodypsvl OUeHUeAHUs 3HAHUIL,
YMEHUIl, HABbIKOG U (U1U) ONbIMA 0eAmeIbHOCH U, XapaKmepusyruiue 3manl
Gopmuposanua komnemenyuii

OueHoyHble cpeacTBa I TEKYLIEro KOHTPOJIS yCIIeBaeMOCTH,
NMPOMEKYTOYHOM ATTECTALMH M0 UTOraM O0CBOCHUS IMCHUIIIMHBI
(kpuTepHuH, HIKAJIbI)

I. Kputepum onieHKH nepeBoia OpUruHAJILHOI0 TEKCTA, TEMATHYECKHU
CBSI3AHHOIO C Oyayllei crenuajibHOCTBIO CTYIeHTA (C MCI0JIb30BaHUEM
cJIoBaps).
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HopmatuBHble TpeGoBaHusi: nepeBo Tekcta oobemom 1200-1400 m. 3H.

3a | akageMuuyecKkum yac.

[Ipu nucrkMeHHOM y4yeOHOM MepPeBO/Ie TEKCTA OIIEHUBAETCS TOUHOCTh U

MOJIHOTA Mepejayl KaK OCHOBHOM, TaK U BTOPOCTENEHHOM HHPOPMALIUU.

ITepeBon onennBaercs B 100 6ayuios.

[Ipu 5TOM 32 IPaBUIILHBIN IIEPEBO/I:

1) nexcuueckux emuuuil gaercs or 0 mo 40 OGamioB (BepHBIM BBIOOD
DKBUBAJICHTOB CJIOB, TIEPEBEACHBI BCE CJIOBa, KaK HEUTpATbHOW, TaK W
TEPMUHOJIOTHYECKOW JIGKCUKU; TEepelaHbl BCE pealuy U WMEHa COOCTBEHHBIE;
MIPaBUJILHO TEPEBEICHBI BCE CBOOOIHBIC U YCIOBHBIC CJIOBOCOYETAHUS);

2) rpaMMaTHYECKUX eIUHUIl U KOHCTpYKIuid — 0 — 40 GansoB (BepHBIN IepeBOT

BUJI0-BPEMEHHBIX ()OPM IJ1arosia, 3ajiora U HaKJIOHEHUs J1aroya, MOJAaJIbHbBIX

[J1IaroJioB, HEJIWYHBIX (OpPM Trjaroja M KOHCTPYKUMM C HHUMH; MPABUIIBHO
MEepeaH0 YMCIIO0 W TMAaNekK CYIICCTBUTEIBHBIX; YUYTEHBI TPH TEPEBOJAE CTEIICHU
CpaBHEHUS MPUJIAraTeIbHbIX U HAPEUHA );

3) cunTakcuueckux KoHCTpyKiuid — 0 — 10 6amoB (BepHO BEIOpAaHO 3HAYCHUE

CJIOB-3aMECTHUTEINICH; epejaHbl SM(PaTHIECKUE KOHCTPYKITHH);

4) CTUIMCTUYECKH MPaBUIILHBIN (agekBaTHBIN) nepeBoa — 0 — 10 Ganos.

3a TBOpYECKHE HAXOJIKH, YAaUHbIE OpUTHHAIbHBIE TpaHC(HOPMALIUH, IPYTUE

crocoObl yTOUHEHHUsI cMbIcia TekcTa gobasmusiercs oT 0 1o 10 Ganos.

IIIkaJjia COOTBETCTBHUSI KOJIMYECTBA HAOPAHHBIX 0AJJIOB OLlEHKe:
100 GanyoB — 86 6aIOB = OTIMYHO

85 GamoB — 75 6annoB = XOpOIIO

74 6anna — 50 6anIoB = yJI0BIECTBOPUTEIHLHO

meHee 50 0aToB = HEYAOBIETBOPUTEITHHO

II. Kputepuu OLleHKHU NepeJavd Ha PyCCKOM WM HHOCTPAHHOM SI3bIKE
OCHOBHOT0 COJEP:KAHUS HHOSI3BIYHOI0 TEKCTA 00IIEHAYYHOr 0 XapakTepa (0e3
HCII0JIb30BAHMS CJI0BapA).

HopmaTuBnbie TpedboBanus: oobem Tekcra 1000 — 1200 m. 3H.; Bpems Ha
noAroToBKy 8-10 MUHYT.

[Ipu ycTHOM nepegaye OCHOBHOTO COAECPKaHUS MHOSA3BIYHOTO TEKCTA
0OIIIEHAayYHOT'0 XapaKTepa OLlEHUBAIOTCS:

- TIOJTHOTA ¥ TOYHOCTH Nepeaul OCHOBHOM HH(OpMAIIHH;

- 3HAHUE HEUTPAIILHOU JIEKCUKH;

- 3HAHHE TEPMUHOB;
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- COIIMOKYJIbTYPHBIC 3HAHHS, HEOOXOUMBIC JIJIsl TOHUMAaHUS TEKCTA;

- CBSI3HOCTB TIEpEeIauyl COJICP KAHMS;

- JIOTUYHOCTH IMOCTPOCHUSI COOOIICHUS (PACKPBITHE TPUINHHO-
CJICJICTBEHHBIX CBSI3EH).

[Tokazarenu oneHUBarOTCs 10 4-0ayuIbHOM 1IKaje: 5 6aioB (OTJIMYHO), 4
6ama (xoporo), 3 6aa (y10BIETBOPUTEIIBHO), 2 Oasa
(HEyIOBIIETBOPUTENHHO); OATUTBI CYMMUPYIOTCS U BEIBOJIUTCS] CPEIHHMA Oaiw.

II1. Kpurepuu OlieHKH YCTHOTO MOHOJIOTHYECKOI0 COO0IIEHUS 110 TeMe.
HopmatuBHble TpeGoBaHusi: 00beM BbICKa3biBaHus 12 — 25 ¢pas.

«Otamano»: 85 — 100 6amnoB
[TomHOE pacKphITHE TEMBI.
boratbiii 1ekcuueckui 3amnac.
[IpaBunpHOE IEKCHYECKOE, TpaMMaTHIeCKoe U (poHeTHYeCKoe 0OPopMIICHUE
BBICKA3LIBAHUS.
EcrecTBeHHBIN TeMI peur, OTCYTCTBUE 3aMETHBIX May3.
[TomHas cMbICIIOBast 3aBEPUIEHHOCTD U JIOTUYHOCTh BBICKA3bIBAHMUSI.
Hanuuwne BBIBOJIOB, 3aKIHOUCHHMS.

«Xopomoy»: 75 — 84 6amioB

Tema packppiTa MOYTH MOJTHOCTHIO.

JlocTaTo4yHbI JIEKCUUECKHUH 3ar1ac.

Heb6oub11oe Ko1muecTBO TpaMMaTUYECKHX, JISKCHIECKUX U (POHETHIECKUX

OIHOOK.

EcrecTBeHHBIN TEMIT peuu ¢ He3HAYUTEIbHBIMU TTay3aMHu U TTIOBTOPaMHU.

CwmbICiIOBass  3aBEpPUICHHOCTh W JIOTUYHOCTh  BBICKA3bIBAaHHUS  HECKOJBKO
HapyIICHBI

Hanuuune BBIBOJIOB, 3aKJIFOUCHUS.

«Y10BJIETBOPHUTEJIBHO»: 55 — 74 Ganna
Tema packpbiTa HEe TOJTHOCTBIO.
3anac JISKCUKHA HEJOCTAaTOYHBIM.
YMepeHHOe KOJMYECTBO OIMOOK B TPAMMATHKE U JIEKCUKE.
Temm peun 3amMeyIeHHBIN C YACTHIMHU I1ay3aMH U TIOBTOPAMH.
CMbICTIOBas 3aBEPIIEHHOCTh U JJOTMYHOCTh BHICKA3bIBAHHUS
3HAYUTENBHO HAPYILICHBI.
BbIBO/IBI ¥ 3aKITI0YEHHE OTCYTCTBYIOT.
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«HeynoBaerBopurteabHo»: 54 Oamia u MeHee

Tema He packpsITa.

benueiii 1ekcuyeckuil 3amac.

Bonpioe KoOIMYECTBO TpaMMaTHYECKUX, JEKCHUYECKHMX U (OHETHUYECKUX
OIIHOOK.

MenneHHpii TeMI peud. J{muTenbHbie nays3sl.

CMmpbICIIOBas HE3aBEPIIEHHOCTh BHICKA3bIBAHUSI.

OTCyTCTBHE JIOTUKU B BBICKa3bIBAaHUU.

OTcyTCTBHE BBIBOJIOB U 3AKIHOYEHUS.

7. IlepeyeHb OCHOBHOI M IONOJIHUTEJIbHON YUeOHOM JINTEpPaTypbl, HE00X0AUMOI
JJISE OCBOCHUS JUCUMUILJIMHBI (MOAYJI51)

@) OCHOBHaA yYyeOHasn Tumepamypa:

[lleBenéBa, C.A. [lemoBoit anrmmiickuii : yueOHoe mocobue / C.A. llleBenéBa. - 2-¢ m3.,
nepepab. u npom. - M. : KOuutu-ana, 2015. - 382 c. - ISBN 978-5-238-01128-8 ; To xe
[DnexTponnsiit pecypce]. - URL: http://biblioclub.ru/index.php?page=book&id=436816

[IpeoOpakeHckas, A.A. JlemoBas nepenucka Ha aHTJIMUCKOM si3bIke / A.A. TIpeoOpaskeHCKasl.
- 2-e u3 M., ucnp. - M. : Hatmonansueiit OtkpeiTeiii YauBepcuter «MHTYUT», 2016. - 72 . : ui.
- bubnuorp. B KH. ; To xKe [DneKTpOHHBIH pecypc]. - URL:
http://biblioclub.ru/index.php?page=book&id=429121

l'apanun, C.H. BeicTynnenus, npe3eHTaluyd M JOKJIAAbl Ha aHIJIMHCKOM SI3BIKE : ydeOHOe
nocobue / C.H. I'apanun ; MunuctepctBo Tpancnopta Poccuiickoit deneparnuu, MockoBckas
rocylapCTBEHHasl aKaJeMUsl BOIHOTO TpaHcnopTa. - M. : Anptaup : M'ABT, 2015. - 35 c. : un. ;
To ke [Dnextponnsii pecype]. - URL: http://biblioclub.ru/index.php?page=book&id=429744

HNangeBckast O. E.  AHramiickuii s3bIK JUISI MEXKKYJIBTYPHOTO M HPO(ECCHOHATHHOTO
obmenus [Tekcr] = English for Cross-Cultural and Professional Communication : ydeOHoe
nocobue / O. E. [lanueBckas, A. B. Manés. - 3-e uzn., crep. - Mocksa : ®nunTa : Hayka, 2014.

Tounnuua 0. H. Hemeuxuii s3pik [Tekcr] : yueOHOe mocobme. Y. 2. OcHOBBI

npodeccuonanshoil yctHoi peun / FO. H. Tounnuna, M. C. JlambipeBa ; KemepoBckwii roc. yH-T.
- Kemeposo : Keml'VY, 2015.

Toumnmuua FO. H. Hemenkwmii s3pik [Texct]| : yueOHoe mocobue. Y. 1. YcrHbIE
pasroBopabie TeMbl / FO. H. Tounnuna, H. C. 'omkaea, M. C. JlambipeBa ; KemepoBckuii roc.
yH-T. - Kemeposo : KemI'V, 2015.
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Opuna, M.B. Deutsch fiir den Beruf: (Hemeukuii s3pIk B cdepe mnpodeccrnoHaTbLHON
KOMMYHHUKaIMM) : yaeonoe nmocooue / M.B. IOpuna ; MunucrepcTtBo o6pa3oBanus u Hayku PD,
denepanbHOe  TOCYyNapCTBEHHOE OIOKETHOE 00pa3oBaTelNbHOE  YUPEKICHHE  BBICIIETO
po¢eCCHOHATBHOTO o0OpazoBaHUs «Camapckuii  rocyaapCTBEHHBIN ApXUTEKTYPHO-
CTpOMTENBHBIM yHuUBepcuTeT». - Camapa : Camapckuil TOCyIapCTBEHHBIH apXUTEKTYPHO-
CTpPOUTENbHBIN yHUBEpCUTET, 2014, - 94 c. - bubnuorp. B kH. - ISBN 978-5-9585-0561-6 ; To xe
[DnexTponnslit pecypce]. - URL: http://biblioclub.ru/index.php?page=book&id=256158

0) OononnumenvHuan yyednasa rumepamypa:

Typyk, n. o.
Kypc genosoro aHrnuickoro sdbika [Tekct] : yveb.-metog. komnnekc / N. ®. Typyk, B. B.
MoposeHko. - M. : YHuBepcutetckas kHura, 2011. - 151 c.

KonecHukoBsa, H./1. lenosoe ob6ueHne=Business Communication : yue6Hoe nocobue /

H./1. KonecHukosa. - 5-e nsa., ctep. - M. : ®annTta, 2012. - 152 c. - Bubanorp.: c. 148-149. - ISBN 978-5-
89349-521-8 ; To ke [DneKTpoHHbIN pecypc]. - URL:
http://biblioclub.ru/index.php?page=book&id=364145

CnacubyxoBa, A.H. lenioBO1 aHI/IMNCKUI A3bIK: A1 CAMOCTOSTE/IbHOW PaboTbl CTYAEHTOB : yyebHoe
nocobue / A.H. Cnacnbyxosa, N.H. PantaHoBa, K.B. bypkeesa ; MUHUCTEpCTBO 06pa3oBaHmA U HayKK
Poccuiickon Pepepaunn, PegepanbHoe rocyaapcrseHHoe boaxKeTHoe obpasosBaTeibHoe
yypeKaeHune Bbicliero npodpeccMoHanbHoro obpasobaHms «OpeHbYPrcknii rocy1apcTBeHHbIM
yHuBepcuteT». - OpeHbypr : OIY, 2013. - 163 c. : Tabn. - bubauorp.: c. 80. ; To e [DNeKTPOHHbIN
pecypc]. - URL: http://biblioclub.ru/index.php?page=book&id=270303 (

Jdenosoi aHrnnickmn=Business English: Business Correspondence: genosaa nepenucka : yyebHoe
nocobue / cocr. E.l. BockpeceHckasn, O.B. Ppese. - OmcK : OMCKUIM rocyapCTBEHHbIN YHUBEPCUTET,
2012.-228 c. - ISBN 978-5-7779-1518-4 ; To ke [9neKTpoHHbIN pecypc]. - URL:
http://biblioclub.ru/index.php?page=book&id=238159 (24.05.2017).

Maganko, O.H. [lenosas KoppecnoHAeHUMA (HemMeLKUit A3bIK) : yuebHo-npakTuyeckoe nocobue /
O.H. Naganko. - M. : EBpasniicknii oTKpbITbIN MHCTUTYT, 2011. - 198 c. - ISBN 978-5-374-00498-4 ; To
e [nekTpoHHbIn pecypc]. - URL: http://biblioclub.ru/index.php?page=book&id=93266

Ceprenymk T. C. English Master's Course (AHIAMACKUIA ANA MarucTpos) [DNIEKTPOHHbIN pecypc] :
yyebHoe nocobue: Tekcrto-rpadpuyeckmne yyebrole matepuansl / T. C. Ceprenumnk, H. B. [lepabuHa ;
KemepoBCKUI roc. YH-T, PaKyAbTeT POMaHO-TePMaHCKOW GMNO0NOTMN. - DNEKTPOH. AaH. - Kemeposo :
KemlY, 2013. - 1 3a. ont. anck (CD-ROM) http://edu.kemsu.ru/res/res.htm?id=14855

Haszapoga, Tamapa BopucoBHa.
AHrAMCKMN a3blKk genoBoro obuieHunsa [Tekct] : nocobue no obyyeHuto uteHuo / T. B.
HasapogBa, A. A. JleBuHa. - M. : Beicwas wkona, 2006. - 135 c.

Kymaposa, Mawpa Mab6acosHa.
HoBbin 6usHec aHrnuncknin [TekcT] : Kypc OenoBOW NEKCUMKUM aHrnnckoro asbika / M.
Kymaposa. - M. : AKAJIMC, 1997. - 396 cun
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8. Ilepeyens pecypcoB HHGPOPMAUOHHO-TEJICKOMMYHUKANUOHHOM CeTH
«HTepHeT» (HaJ1€€ - ceTh «AHTEpPHET)), HEOOXOAUMBIX JIJI1 OCBOCHUS
AMCHUILIAHBI (MOXYJIA)

1. Business English Grammar Lessons [JuexkTponnblii pecypc]. Pe:xkum
moctyma: http://www.better-english.com/exerciselist.ntml (cBo6oanbIii).

2. BBC — Learning — Business Studies: Learning Resources and Online Courses
[DnexTponnsIit pecypc]. — Pexxum gocryna:
http://www.bbc.co.uk/learning/subjects/business_studies.shtml (cBoGoaHbIi).

3. Cambridge ESOL - Find an Exam - Business English Purposes. [ OnexTpoHHbIi
pecypc]. Pexxum moctyna: http://www.cambridgeesol.org/exams/professional-
english/bec.html (cBoGoaHEII).

a TaKXKe.
1. http://www.bbc.co.uk

http://www.economist.com
http://www.quardian.co.uk
http://www.thetimes.co.uk
http://observer.guardian.co.uk
http://www.independent.co.uk
http://englishtips.org
http://www.en.wikipedia.org

. http://lwww.trworkshop.net
10. http://www.proz.com

11. http://www.lingvo.ru

12. http://www.multitran.ru

13. http://www.teachitelt.com/

©ONDUA®WN

9. MeToguyecKkue yKazaHusi JJis1 00y4arouuxcsi o 0CBOECHUIO UCIUIINHBI
«J1eJI0BOI1 HHOCTPAHHBIH A3BIK) (MOTYJIA)

BBenenue
CamocTosTenbHast paboTa CTYACHTOB IO MHOCTPAHHOMY SI3bIKY SIBIISIETCS

HEOTHEMJIEMOM COCTaBJISIONICH Mpoliecca OCBOSHUS MPOTpaMMBbl 00yUEHHUS
WHOCTPAaHHOMY SI3bIKY B By3€ KaK Ha OYHOM, TaK U Ha 3a0YHOM OTAEJICHHUH.
CamocrositenpHas padota cryaeHToB (CPC) oXBaThIBaeT BCE aCTIEKThI H3yUCHUS
MHOCTPAHHOTO A3bIKA U B 3HAYNUTEIILHOW MEPE OMPENENAET PE3YIbTATHI U KAUECTBO
OCBOEHUSI TUCLUIUINHBI «/[eTOBOM MHOCTPAHHBIN SA3BIKY.

Hacrosiue metonnyeckue ykasanusi ocseniator Buisl 1 popmbel CPC no Bcem
acreKTaM si3blka, cucteMaTu3upyrot ¢popmbl kouTpoisi CPC u comepxar

MCTOJUYCCKHNEC PCKOMCH/IAINH 110 OTACIIbHBIM ACIICKTaM OCBOCHUSA aHTJIUNCKOTO
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S3bIKa: MPOU3HOILLICHUE U TEXHUKA YTEHUS, JIEKCUKA, TPAMMATHKa, TEKCTOBAs
JeSITENIbHOCTD, YCTHASA U MUChbMEHHAs! pedb, NCIOJIb30BaHNE yU4eOHO-
BCIIOMOT'aTEJIbHOM JINTEPATYPHI.

OcHOBHas 11e7Tb METOIMYECKUX YKa3aHUI COCTOUT B 00€CTIEUEHUH CTYI€HTOB
HEO0OXOJAMMBIMU CBEICHUSIMU, METOJUKAMH U aJITOPUTMAMU ISl YCIIEUTHOTO
BBITIOJIHEHUSI CAMOCTOSITENIbHON paboThl, B ((OPMUPOBAHUM YCTOMYUBBIX HABBIKOB U
YMEHUH MO pa3HbIM acleKTaM 00yUEHHUsI aHTIIMICKOMY SI3bIKY, TO3BOJISIOIIMX
CaMOCTOSITENIbHO peliaTh yueOHbIE 3a/1a4H, BBITOIHATH pa3HOOOpa3HbIC 3a/1aHus,
npeooseBaTh HauboJee TPyAHbIE MOMEHTHI B OTIeIbHBIX Buaax CPC.

Hcrnonb3yst METOIMYECKHUE YKA3aHUs, CTYICHTHI I0JKHBI OBJIA/IETh

CJIEIYIOLIMMH HaBbIKAMHU U YMEHHSIMU:
v MIPABWJIBHOTO MPOU3HOIIEHUS U YTEHUS HAa AHTJINMCKOM SI3BIKE;
v MPOJYKTUBHOTO aKTUBHOTO M MAaCCUBHOTO OCBOCHMSI OOIIEH U JIeJ10BOM
JIEKCUKH AHTJIMHACKOTO SI3BIKA;

v OBJIAJICHUS] TPAMMATUYECKUM CTPOEM AHTIIUICKOIO A3bIKA;

v' paboThl ¢ yueOHO-BCIIOMOTATEIbHOM JIUTEPATYPOH (CIOBapsAMHU U
v CIIPaBOYHHUKAMHU 110 JIEJIOBOMY aHIVIMACKOMY SI3BIKY);

v MOJATOTOBJIEHHOI'O YCTHOTO MOHOJIOTMYECKOTO BBICKa3bIBAaHUS Ha

AHTJIMIICKOM SI3BIKE B IpEeiaX U3y4aeMbIX pa3JeioB;
v NUCHbMEHHOW PeUr Ha aHTJIMHCKOM SI3bIKE.

[lenenanpaBieHHasi caMOCTOATEIbHASI pad0Ta CTYAEHTOB IO aHIVINHCKOMY
S3bIKY B COOTBETCTBHH C JAHHBIMU METOJIMYECKUMH YKA3aHUSIMH, a TAKKE
ayauTOpHas paboTa moJl pyKOBOJACTBOM MpEIoaaBaTess Mpru3BaHbl 00eCeYUTh
YPOBEHb SI3bIKOBOM MOJATOTOBKHM CTYJIEHTOB, COOTBETCTBYIOIIMI TpeboBanusiM PI'OC
10 TUCUUILIMHE «/1€710BOM MHOCTPAHHBIN SI3BIK).

B kypce oOyudeHus nen0BOMY aHIVIMHCKOMY SI3bIKY MCIIOJIB3YHOTCSI pa3iHyHbIE
Bubl U popMbl CPC, cityxaiue 1 HOArOTOBKU CTYJEHTOB K ITOCIIENYIOIEMY
CaMOCTOSITEJIbBHOMY MCIIOJIb30BaHUIO HHOCTPAHHOTO (QHIJIMICKOr0) A3bIKa B
po(heCCHOHANIBHBIX 1IEJISAX, a TAKXKE KaK CPEICTBA [T0O3HABATEIBHOMN U
KOMMYHUKATUBHOM J1€ATEIbHOCTH.

Buabl camocTosiTeIbHOI padoThI CTYIEHTOB

e Pabora co cipaBo4HOI TUTEPATypPO U CIIOBAPAMU

e BpINojHEHWE YCTHBIX M INUCBMEHHBIX JOMAIIHUX 3aJaHUM yueOHMKa
(MOypOYHBI KOHTPOJIb)

e BrinonHeHrne KOHTPOJIBHBIX paboT yueOHUKa (B KOHIIE KaXI0T0 pa3iena)

o JlpakTuka M CaMOKOHTPOJb C IOMOIIBIO KOMIIBIOTEPHBIX IpOrpaMM (B
TEUEHHE CeMeCTpa)

Jlekcuko-TpaMMaTUYEeCKUi TECT Ha KOMITbIOTEpE (B KOHIIE CEMECTpa)
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- 10 MMOATOTOBKE K NMPAKTHYECKUM 3aHATHUAM
Kaxnprii u3 4 temarnmueckux OJIOKOB Kypca BKJIIOYAeT B ce0s CIEAYIOIIHE

pas3zensl:

- 6600HBLI Mamepuan: TpeIyiaraeTcs psii Pa3lIUYHbIX BUIOB AEATEIHHOCTH, B
X0JIe KOTOpO# 00CyK/1aeTcsa TeMa pasjiena U MPOUCXOIUT OOMEH MHEHHUSIMY;

- JleKcuKa: V3y4YeHHE HOBBIX CIIOB M BBIPAXKEHUH, KOTOpbIE MOTPEOYIOTCS MpH
BBINIOJIHEHUH 33/IaHUM TAaHHOTO TEMATUYECKOTo 0JI0Ka;

- 00cyxcoenue: criocOOCTBYET YBEPEHHOMY BIIAJICHUIO AHTJIMACKUM SI3BIKOM H
OerJI0CTH peyn;

- ymeHue: pasiell COACPKUT ayTeHTHYHbIE MaTepuaibl 3 razetsl Financial Times
U UHBIX Ta3eT M KHUT, MOCBALICHHBIX OusHec-chepe. PazBuBaeT HaBBIKM UTEHUS U
3aKperusieT BaKHEHIIYI0 JIEKCHUKY JEJNOBOro si3bika. [IpounmTaHHoe mpennonaraer
00CyXKIeHre 1 OOMEH MHEHUSMU;

- ayouposanue: Kypc CHa0XeH ayTeHTUYHBIMU ayJIMOMaTeprallaMi — UHTEPBBIO C
Ou3HEeCMEeHaMH pa3iMyHbIX cdep. Pa3BuBaeT HaBBIKM ayAUPOBAaHMS 3aMMCU BaXKHOU
uH(bOpMAaIIUK CO CIIyXa;

- 0COOEHHOCMU UCROIBb306aHUA A3bIKA: B Pa3Jelie paccMaTpUBAIOTCS HamOosee
npoOJIeMHBIE aCTIEKThl MCIIOJB30BAaHMUS AHTIIMHCKOTO s3bIKa. B KaX/10M TemMaTuueckom
0JI0Ke UMEETCsl KOHTPOJIbHASI TOYKA MTPOBEPKU TPAMMATUYECKUX MTPaBUJL;

- cneyuanbHble HABLIKU: PA3JIETl PA3BUBACT TAKUE BAXXHEHIINE J1€JIOBbIE HABBIKHU,
KaK CO3JjaHuE Npe3eHTallMid, ydyacThe B JIEJIOBBIX BCTpEYa, BEIACHUE INEPErOBOPOB,
oOiieHne mo TenedoHy W HCIOIb30BAHHUE AHTIMHCKOrO S3bIKA B  COLMAJIBHBIX
ycnoBusix. Paznen cHaOXeH CIUCKOM IMOJIE3HBIX CJIOB M BBIPAKEHHM, MO3BOJISIOLINX
BBITIOJIHATH pEeaTUCTUYHBIC 3aJaHUs, IPUBOIUMBIE B KypCE;

- case study: yueOHBIE MPUMEPHI CBS3aHBI C JICJIOBBIMH TEMaMH KaKJIOro OJIOKa.
OHU OCHOBaHbl Ha pealbHBIX MPOOJIEMAaX M CUTyalUsX, IO3BOJISIA HCIOJIb30BATh
BOKAOYJISIp M KOMMYHUKATHUBHBIE HaBbIKM, W3Y4YEHHbIE B MpoIEcce padOThl HaJ
TeMatuyeckuM OsokoM. Kaxaplii yueOHbIN npruMep BKIIIOYAET MUCbMEHHOE 3a/IaHKeE.

- 110 OPTAaHU3ALNH CAMOCTOATEIbHON PadoThI
BaxXHBIM  KOMIIOHEHTOM B  CTPYKTYpE OCBOEHUS  Kypca  SIBIIIETCA
camocTosiTelIlbHas paboTa ¢ TEKCTaMH: YTEHUE C UCIOJIb30BAaHUEM CJIOBAps M YTECHUE
Ha CKOPOCTh, MOJICTAHOBKA MPOMYLIEHHBIX AIEMEHTOB TEKCTA, BBIITOJIHEHHE JIEKCUKO-
rpaMMaTHYECKUX 3aJJaHWi, HalKMCAHHWE JAEJIOBBIX IHUCEM, PE3IOME, PEKOMEHIAlui U
T.4. JlaHHas nesATeIbHOCTh OCYILIECTBISIETCS BO BHEAyAUTOPHOE BpeMs, MPOBEpKa
MPOBOJUTCS BO BPEMS TPYIIIOBBIX 3aHITHM.

- 110 MOATOTOBKeE Tpe3eHTaluii u case study
[Tpesenranuu u case Study pa3pabaThIBalOTCS BO BHEAyIUTOPHOE BpEMS B
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COCTaBe MaibIX Tpynm. 3aJaHusi AJs JaHHBIX BUIOB JESTEIbHOCTH MPHUBOISATCS B
KOHIIE KaXJI0ro Temaruyeckoro Onoka. HeoOxomumpblii BokaOynsap umeeTcss B
rJIOCCapuU  OCHOBHOTO yueOHHMKa. AJpeca pPEKOMEHIYEMbIX Uil MOJITOTOBKU
HuTepHeT-pecypcoB MpuBeieHbl B paboyeil mporpaMmMme Kypcea.

- 110 MOJATO0TOBKE K KOHTPOJILHOI padore
KoHTposibHbIe paOOThl BKIKOYAIOT B ce0sl 3aJlaHUs HA MPOBEPKY YCHEUIHOCTH
OCBOCHHSI JIEKCMKM W TpaMMaTHYECKWX TIpaBWJI, HABBHIKOB BEACHHUS JEJIOBOU
KOMMYHUKAIIMM B TMHCHbMEHHOM BHJIC, 3HAHWH JEIOBOTO 3TUKETAa B COBPEMEHHOM
MUpE.

- METOAUKA PadoThI HAJl HHOSI3BIYHBIM TEKCTOM

KadecTBeHHBIC M3MEHEHHS XapaKTepa MEXKIYHAPOIHBIX CBSI3€H COBPEMEHHOTO
rocyJapcTBa SBJISIFOTCS JCHCTBEHHBIM (DaKTOPOM  COIMATIBHO-3KOHOMHUYECKOTO,
HAYYHO-TEXHHUYECKOTO M OOIICKYJIBTYPHOTO Mporpecca ooIecTBa. ITo CocoOCTBYET
CTAQHOBJICHUIO HWHOCTPAHHOTO s3bIKa KakK BTOpPOTO pabodero si3eika B cdepe
po(heCCHOHATLHOW JCSITEILHOCTA. YMEHHE CBOOOJHO OOMATHCS HA HMHOCTPAHHOM
S3bIKE, TEPEBOJUThL M  AHAIU3HPOBATh  MPO(PECCHOHATBHO-OPUCHTHPOBAHHYIO
JUTEPaTypy SBISCTCS B HACTOSIIEE BPEMs HEOTHEMIIEMOW  COCTaBJISIOIICH
poeCCHOHATTLHON KOMITCTECHIIMH CIICIIHAIICTA.

UYrenue, Kak peveBas IesTEIbHOCTh, HEOJHOPOIHO. OHO pa3invaeTcs Mo BUAaM
B 3aBUCUMOCTH OT YCTAaHOBKM YHTAIOIICTO0 HAa CTENEHb M TOYHOCTh MOHHMAHUS
npoyrTaHHOTO. (OCHOBHBIM IIOKa3aTelieM 3pEJIOCTH YTCHHS MOXKHO CUHTATh
CHOCOOHOCTh MEHSITH CTPATEruio IepepaboTku WH(OpMAIMK B CaMOM IIPOIECCE
greHus. Tak, JUIs yriayOJICHHOTO IMOHMMAaHHS TEKCTa Ba)KHO HM3YyYUTh €ro BO BCe
MOJTHOTE W JIeTAsX, XOPOIIO OPUEHTHPYSACh BO BCEX JICKCHKO-TPAMMAaTHYECKHX
TOHKOCTSIX. DTO XapaKTEPHO YIS U3YYaloUIero YTCHUs, KOTOPOEe CKOpee HarloOMUHAET
npoliecc TMepeBojia, CBOCOOPA3HOTO JCKOAMPOBAHUS HMHOSA3BIYHOTO TEKCTa, YeM
COOCTBEHHO uTeHME. Takue BUBI UTCHHS, KaK O3HAKOMHUTEIBHOE, MPOCMOTPOBOC U
MIOMCKOBOE, 0OJIee CXOIHBI C MPOIIECCOM UTCHHS Ha POJHOM s3bike. [Ipn 3TOM uTeHue
BBICTYIIaeT TPEXKAC BCEr0 KaK peueBas MpaKTHKa, a HE Kak ydeOHas pabora I1o
OBJIAJICHUIO HWMEHHO S3BIKOBBIM MaTepUAJIOM, YTO B 3HAYUTEIHLHOW CTEICHU
XapaKTepHO  JUIS  M3ydalolmero  YTCHHs.  3aHUMasch  JOTHMH  HamOoliee
pacrnpoCcTpaHEHHBIMU B TIOBCEHEBHOM M MPO()ECCUOHATBHOM XKU3HU BUAAMU YTCHHUS,
CTYACHT TpUOOpeTaeT yMEHHs, HEOOXOAMMBIC IS CMBICIOBOM, OecrepeBOIHOM
nepepaboTku MHGOPMAIMH, OH YYUTCS BBIJCIIATH B TEKCTE OCHOBHOE COJIEpIKaHHME,
HY)KHbIE eMy (akThl W JCTalld, YYUTCS HAXOIUTh CBSI3HM W TIEPEXOJbI MEXTY
OTJICIBHBIMU ()parMeHTaMHM TEKCT HAa OCHOBE 3HAHUS HEKOTOPHIX 3aKOHOMEPHOCTEH
€ro CTPYKTYPHO-CMBICIIOBOM OpraHU3aI[iH.
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Bce Buabl uTeHHs, XOTS M B Pa3HOM CTENEHU, TPEOYIOT OT H3Y4YAIOUIETrO
MHOCTPAHHBIN S3BIK CIIOCOOHOCTH OBICTPO M YBEPEHHO OPHEHTUPOBATHCS Kak B
CTPYKTYpPE OTHEIbHBIX NPENJIOKECHUM, TaK W B CTPYKType IEJIoro Tekcra. B
NPEJIOKEHUH CIEAYET pa3ndaTh CHHTAKCHYIECKYIO CTPYKTYPY (HAIMYNE B HEM TaKUX
DIIEMEHTOB, Kak  TOJJIekallee, CcKazyemMoe, ONpeIelieHHe,  JOIMOJHEHHE,
00CTOSITENTECTBO) M CEMAHTUYECKYIO WJIM CMBICIOBYIO CTPYKTYpPY (JIOTHUECKHE CBSI3U
MEXTy MpeaMETaMHt, ACHCTBUSIMHE, TPU3HAKAMH).

[Ipu paboTe Hax WHOA3BIYHBIM TEKCTOM ClieAyeT oOpaliaTh BHUMaHHE Ha
CJIOKHBIEC ¥ TIPOU3BOJIHBIE JIGKCUUECKUE €AMHUILIBI, 00pa30BaHHBIE MO OIMpPEIEICHHBIM
CJIOBOOOPA30BATENbHBIM MOJEINSAM, KOTOpBIE IO CYHIECTBY SBISIOTCS pEaTbHBIM
UCTOYHUKOM TOTEHLHUAJIBHOIO CIIOBaps, TaK Kak He TpeOyroT 00s3aTelbHOTO
oOpalleHus: K CI0BaprO-CIIPABOYHUKY JIJISl PACKPBITHS MX JICKCHUECKOTro 3HaueHus. B
NIPOM3BOJHBIX CJIOBAaX, HAMpPHUMEp, OMOpaMH I CMBICJIOBOM IOTagKd ciykaT 1)
3HAKOMOE€ 3HAYC€HHE MPOU3BOASAIIEH OCHOBBI, 2) 3HaueHue addukca (cypdukca mumm
npedukca), 3) 4acTb peur MPOU3BOJHOTO CIOBA.

IHouck nHpopManu B MHTEPHETE

Jlng  camocToSITeNbHOM  pabOTHI  CTyAEHTaM MpenjaraloTcsi He  TOJBKO
pPENpOAYKTUBHBIE (BBIIOJIHEHUE YIPAXHEHWH MO 00pasily, Tepecka3 y4eOHOro
Marepuasa), HO U MH(OOPMAIIMOHHO - JOOBIBaKOIIME (CaMOCTOATENIbHAs padoTa C
yu4eOHBIMA TIOCOOMSIMH, ayJu0 W BHJACO MaTepHallaMd, HHTEPHET-PECypCaMm),
npoOJIEeMHO-TIONCKOBBIE  (MMOATOTOBKA ~ MaTepUaioB ISl  OpE3CHTAlMA |
BBICTYIUICHUA C JIMYHBIMH KOMMEHTapHsIMH) M TBOPUYECKU-PETNPOIYKTUBHBIC
METOJbI paboThl (IMOATOTOBKA K YYacTHIO B JEJOBBIX UIPaxX, BBHINOJHEHHUE
NUCHMEHHBIX TBOPUYECKHUX padoT).
Ha manHoMm sTamne o0ydeHus: caMoCTOsITeNIbHAsL padoTa CTy/ICHTOB HANpaBJIeHA Ha:
1) coBepiieHCTBOBaHHE (DOHETHUECKUX HABBIKOB U MOBBIIIICHHUE
opdorpadudeckoii rpaMOTHOCTH. [JIst 5TOT0 MOXKET OBITh PEKOMEHIOBAHO
MCIOJIb30BAaHUE TAKUX PECYPCOB ceTH MHTepHeT, Kak:
http://www.dictationsonline.com/ (onmnaiiH cepBep TUKTAHTOB PA3IHMYHON CTETICHU
cioxknoctn) u http://www.englishmedialab.com/pronunciation.html (cepsep
BUJICOYPOKOB U YIIPaKHEHUH N0 Kypcy GOHETHKH: abHeilee o0yueHue

IMPONU3HOUICHUIO U I/IHTOHaHI/II/I);

2) COBEPIIICHCTBOBAHUE U YI1yOJIeHHE 3HAaHUM M HABBIKOB 1O KypCy
rpaMMaTHKH. I[JI}I JOCTUXKECHUA 3TOU LEJIn CTYACHTBI BO BpEMSA CaMO-CTOSITCIIbHOM
paboOThI MOTYT HCITOJIB30BaTh Takue MHTepHET-pecypchl, Kak  http://www.
ego4u.com/en/cram-up/grammar u http://www.ego4u.com/en/cram-up/tests u np.,

Ha 3TUX PECypcax pa3MeIlEeHbl YIIPAXXHEHHs 10 TPAMMATHUKE, CTPYIIIIMPOBAHHBIE 10
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TEMAaM U YPOBHIO CJIIOJKHOCTH, a TAKKEC IIPUMEPBI I'PAMMATHYCCKUX TCCTOB,
OPUCHTHPOBAHHBIX Ha CTAHAAPTHI MCIKAYHAPOJIHBIX 3K3dMCHOB,

3) yriy0OiieHre 3HaHUN U COBEPIICHCTBOBAHNE YMEHUN BIAJACHUS aHTIUHCKUM
A3BIKOM B PAa3JIMYHBIX BHUIAAX ACATCIBHOCTHU. CTyI[eHTBI JOJI2)KHBI ITOCTOSHHO
CTPEMUTLECA K CaMOCOBCPIHICHCTBOBAHHMIO W CaAMOPA3BUTHIO B PA3JIMYHBIX BHUAAX
pequoﬁ ACATCIIBHOCTH. I[J'IH 9TOro pCeKOMCHIAOBAHO HCIIOJIB30BAHUEC PCCYPCOB
http://www.learnenglish.de/ nau http://adesl.org/ (ynpaxHeHHS MO YBEIMUYEHHUIO
CJIOBApHOTO 3amaca, ayJIMPOBAHUIO, rpaMMaTHKe, opporpadun),
www.dictionary.com wm www.dictionary.cambridge.org (onnaiiH cioBapu),
www.en.wikipedia.org u  http://www.britannica.com/  (3HIUKIONCAUYECKUE
cepBephl), a Takke WWW.voanews.com/specialenglish u npyrux HOBOCTHBIX

UHTEPHET - pecypcoB (s yBEJIWYEHMs] CIIOBApHOIO 3amaca, (OpMHUPOBAHMS
1po(hecCHOHATIEHO-OPUEHTUPOBAHHOTO CJIOBAPHOIO 3araca U COBEPLIECHCTBOBAHMUS
HaBBIKOB ayJUPOBaHU).

Jis  camocTosiTenbHOM paboThl CTYACHTOB OTKPBHIT MPENoAaBaTebCKUN
o0Opa3oBaTenbHbIN 0JIOT, HA KOTOPOM Pa3MEMIAIOTCs TOCTOSHHO OOHOBIISFOIIINECS
MaTepualibl Ui BHEAyIUTOPHOHM paboTel 1o ¢ouetnke (tongue twisters),
rpaMMaTUKe, TIEpPEBOAY COLMAIBHO- M TPO(ECCHOHATLHO OPUEHTHPOBAHHBIX
TEKCTOB, ayAMpPOBaHUIO (C MOCIEAYIOLIMM HAlMCAaHUEM CKPHIITOB), [JEJIO0BOM
nepernucke — http://ludmilakonyaeva.blogspot.com/

ITpy OCBOEHMM JUCUMIUIMHBI Ha CAaMOCTOSATEIbHYIO pPabOTy CTYAEHTOB

orBogutcs 50% oOmiero konuuectBa yacoB. OCHOBHBIE BHJbI CaMOCTOSITENILHOM
paboTHl BKJIIOYAIOT: OOpaiieHne K (pOoHAY TOMOTHUTEIHHOW JUTEpaTyphl (CM. M. 7
«Y4uebHO-MeTOaM4YeCKOe ¢ HMH(POPMAIMOHHOE OO0ECreYeHUEe IUCIHUILIAHEIY);
CaMOCTOSITEJIbHOE ~ OCMBICIICHHE  MPEMAJIOKEHHOTO  MaTepuana;  CO3JaHHe
WHIMBUIYAIBHBIX MOJIEJICH JTMHTBO-CTHJIMCTHYECKOTO aHallM3a TEeKCTa; paboTy Haj
JCKCUKO-TPAMMATHYECKAM  MaTepuajJoM  OCBaWBaeMOTO  TEKCTa; CO3JaHue
Npe3eHTAINI TT0 JTAHHOMY MaTepHuaty, HalmhcaHue 3Cce.

BrimonHeHHE CaMOCTOSITENBHON PabOTHl MPEANoiaracTcsl pPeryiasipHo, ¢
MOCTEAYIOLUIUM KOHTPOJIEM Ha 3aHATHIX, KOHCYIbTAIIHIX.

10. IlepeyeHb MH(POPMALMOHHBIX TEXHOJIOTHil, HCIOJIb3yeMbIX NPH
OCYIIIeCTBJICEHUH 00Pa30BaTEJIBLHOIO0 MPOLECCa MO AUCHUIIAHE (MOTYJII0),
BKJIIOYas MepeYeHb MPOrPaMMHOI0 odecneyeHnsi 1 HH(GpOPMaHOHHBIX
CIPABOYHBIX CHCTEM (PU HEOOXOAMMOCTH)

1. SANAKO Study
2. SmartCAT
3. Subtitle Workshop
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4. Audacity
5. OmegaT

11. Onncanue MaTepruaJIbHO-TEXHUYECKOH 0a3bl, HEOOXOMUMOM 111
OCylIeCTBJIEHUS 00Pa30BaTeJILHOI0 MPOLECcCca Mo JUCHUILINHE (MOTYJII0)

st obecniedeHusi JAaHHOW JUCUMIUIMHBI B YHUBEPCUTETE UMEETCS CIEAYIOIee
000pyI0BaHKE: KOMITBIOTEP C BBIXOJA0M B MIHTEpHET, SKpaH AJig MPOCMOTpa Clai10B U
BUICO(aiNIOB, ayTMOMarHuTOPOH, T0CKa, a TaKXKe CIEAYIOUIME CPEACTBA: ayIuo- U
BUJIC03aNCH, WHPOPMAIIUS Ha AJIEKTPOHHBIX M IU(POBBIX HOCUTENSAX, TECYATHHIC
MaTepuabl:
— KOMIIBIOTEPHBIE KJIACCHI, MpSIMOU JocTyn B UHTEepHET;
— MyJIbTUMEAUIHBIE ayAUTOPUU C UHTEPAKTUBHBIMU JO0CKaMU, BUECOIIPOEKTOP.

12. Nnble cBeneHus U (WIH) MATEPHAJIBI

12.1. Ilepeyennb 00pa3oBaTeIbLHbIX TEXHOJOT Ui, HCIIOJb3YeMbIX NPH
OCYLECTBJIEHUM 00Pa30BaTeILHOIO NMpoLecca Mo TUCHUIJINHE, BKIKYast
nepeyeHb MPOrpaMMHOI0 odecrnedyeHUus1 1 UHGOPMALMOHHBIX CIIPABOYHBIX
cucreM (MpU HEOOXOAMMOCTH)

OOyueHue JUIl ¢ OrpaHUYECHHBIMH BO3MOYKHOCTSIMH 37I0POBbSI OCYIIECTBISIETCS C y4ETOM
UH/IMBUYAIBHBIX MCUXO(PHU3UUYECKUX OCOOCHHOCTEW, a Uil MHBAJIMJIOB TAK)KE€ B COOTBETCTBHH C
WH/IMBUIYAILHOW MTPOTpaMMOi peabnIuTaliii HHBAIHIA.

na nuy ¢ napywenuem ciayxa BO3MOXKHO IPEIOCTaBICHHE HH(POPMALUU BU3YaTbHO
(KpaTKWi KOHCIIEKT JICKITNi, OCHOBHASI U JIOTIOJTHUTENIbHAS JINTEPATYpa).

OneHka 3HaHMNA CTYJEHTOB Ha MPAKTHMYECKUX 3aHATUSAX OCYHIECTBISETCS Ha OCHOBE
MUCHMEHHBIX KOHCIIEKTOB OTBETOB Ha BOIIPOCHI, MUCHbMEHHO BBITOJHEHHBIX MPAKTHYECKUX 3aIaHHA.
Jlokiag Tak e MOKeT OBITh MPEJOCTaBlIeH B MUChMEHHOW (opme (B Buue pedepara), mpu 3TOM
TpeOOBaHUS K COAEPIKAHUIO OCTAIOTCS TEMH K€, a TPeOOBaHMS K KAa4eCTBY M3JIOKEHHS MarepHaia
(MOHATHOCTb, KA4yeCTBO pPEYH, B3aMMOJACHCTBHE C ayguTOpued M T. J) 3aMEHSIOTCAd Ha
COOTBETCTBYIOIIME TPEOOBaHUS, MPEABIBISIEMbIE K MHCbMEHHBIM paboTam (KauecTBO o(opmieHUs
TEKCTa U CIHCKA JINTEPATYPhI, TPAMOTHOCTh, HAIMYHE UILUTFOCTPAIMOHHBIX MAaTEPUAJIOB U T.J1.)

[TpomexyTouHasi arrecTanus JJIs JIUI ¢ HAPYIICHHSIMH CIIyXa TPOBOIUTCS B MHCHMEHHOU
dopme, MmpH 3TOM HCIOJB3YIOTCS O0IIME KpUTEepuM oleHuBaHusA. Ilpm HeoOXommmocTu, Bpems
MOJITOTOBKH Ha 3a4€Te MOKET OBITh YBEITHUYCHO.

/na nuy ¢ napywienuem 3penus ONyCKAeTCs ayIMAIbHOE MPEIOCTAaBICHNE HHPOPMALIUH, a
TaK JK€ KCIOJIb30BAaHHE Ha JICKIMSIX 3BYKO3ANHCBHIBAIONINX YCTPOWCTB (IUKTOPOHOB W T.1.).
JlomyckaeTcsi MPUCYTCTBHE Ha 3aHATHUAX ACCHUCTEHTA (ITOMOIIHUKA), OKA3bIBAIOIIETO 00Y4aIOUTIMCS
HEOOXOIMMYIO0 TEXHUYECKYIO TIOMOIIb.

OreHka 3HAaHUH CTY/AEHTOB HAa CEMHHAPCKUX 3aHATHUSX OCYIIECTBISETCS B yCTHOU (hopme
(KaK OTBETHI HAa BOTIPOCHI, TAaK M MPAKTHUYECKHUE 3aJaHHS).

[Ipu mnpoBeneHHMH NPOMEKYTOUHOW AaTTEeCTallMU JUIS JIMI C HapylmIeHHMEM 3pEHUus
TECTHUPOBAaHUE MOXKET OBITh 3aMEHEHO Ha YCTHOE COOECceI0BaHHUE IO BOITPOCAM.

ITpu HEOOX0IMMOCTH, BpeMsI TOATOTOBKH HA 3a4€TE MOXKET ObITh YBEIMYEHO.

Juua ¢ Hapywenusamu O0nopHo-08uUZAMENbHOZ0 annapama He HYXKIAIOTCI B 0COOBIX
dopmax mpemocraBieHusl yuyeOHBIX MaTepuaynioB. OHAKO, C Y4€TOM COCTOSIHUSI 3[I0POBbs, 4acTb
3aHSATHA MOXET OBITh peajn30BaHa TUCTAHIMOHHO (rmpu momomu ceth «MHTepHeT»). Tak, mpu
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HEBO3MOXXHOCTH TIOCEIICHHS JIEKIIMOHHOTO 3aHATHS CTYAEHT MOJXET BOCIOJIb30BAaThCS KPATKUM
KOHCIIEKTOM JICKIIHH.

[Tpr HEBO3MOXXHOCTH TOCEIIECHHs MPAKTUYECKOTO 3aHATHS CTYACHT JOJKEH MPEAOCTaBUTh
MUCHMEHHBI KOHCIIEKT OTBETOB Ha BOIPOCHI, MUCHbMEHHO BBIIOJHEHHOE MPAKTHUECKOE 3a/laHHeE.
Jlokitan Tak e MOKeT OBITh MPENOCTaBlIeH B MUChMEHHOU (opme (B Buue pedepara), mpu 3TOM
TpeOOBaHUS K COACPIKAHUIO OCTAIOTCS TEMH e, a TPeOOBaHUS K KAa4eCTBY M3JIOKEHHS Marepuasa
(MOHATHOCTb, KA4yeCTBO pEYH, B3aMMOJACHCTBHE C ayauTOpued W T. J) 3aMEHSIOTCAd Ha
COOTBETCTBYIOIIME TPEOOBaHUS, NMPEABIBIsIEMbIE K MHCbMEHHBIM paboTam (KauecTBO odopmieHuUs
TEKCTa U CIHCKA JIUTEPATYPhI, TPAMOTHOCTh, HAIMYHE UILUTFOCTPAIMOHHBIX MATEPUAJIOB U T.J1.)

[TpomexyTodHasi arTecTanusi Ui JIAI C HAPYIICHUSMHU OIOPHO-IBUTATEILHOTO ariapara
IPOBOIUTCS Ha OOLIMX OCHOBaHMSX, NPU HEOOXOAMMOCTH THpOIEaypa 3adyeTa MOXKeET ObITh
peanu3oBaHa AUCTAHIIMOHHO (HampuMmep, Npu Tomomu nporpammbl Skype). s storo mo
JIOTOBOPEHHOCTH C TpENojaBaTeleM CTYACHT B ONPEACICHHOE BpPEMsl BBIXOJAUT Ha CBS3b UL
NPOBEICHUST TPOLEAYPhl 3avera. B TakoM ciydae 3adeT caaeTcsi B BHJE COOECEOBAaHUS IO
BornpocaMm. Bonpoc BbIOMpaeTcsi caMyuM MpernojaBaTesieM.

CocraButens (n): _Konsesa JI1.A., doyenm

(damunus, unuyuaner u dondxicnocms npenooasamensi (eti))
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